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Abstract

Women entrepreneurship plays a crucial role in economic development, poverty reduction, and social
transformation. Despite significant progress in education and workforce participation, women entrepreneurs
continue to face structural, financial, and socio-cultural barriers. This paper examines the growth of women
entrepreneurship, key challenges faced by women entrepreneurs, government initiatives supporting women-
led enterprises, and strategies for sustainable development. The study concludes with policy recommendations

to enhance women’s participation in entrepreneurial activities and strengthen economic inclusivity.
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1. Introduction

Entrepreneurship is widely recognized as a driver of economic growth, innovation, and employment
generation. Women entrepreneurship, in particular, contributes significantly to inclusive development. In
countries like India, women-owned enterprises are steadily increasing due to education, digital access, and

government support schemes.

However, gender disparities remain prominent in access to finance, market linkages, and decision-making

power. This paper explores the development of women entrepreneurship and the factors influencing its growth.
2. Objectives of the Study

1. To examine the concept and importance of women entrepreneurship.

2. To analyse challenges faced by women entrepreneurs.

3. To study government initiatives supporting women entrepreneurship.
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4. To suggest measures for strengthening women entrepreneurship development.

3. Research Methodology

This study is based on secondary data sources including:

Government reports
Research articles
Journals

Policy documents

Online databases

Descriptive and analytical methods are used to interpret the data.

4. Concept of Women Entrepreneurship

Women entrepreneurship refers to enterprises owned, managed, and controlled by women. According to the

Government of India, an enterprise is considered women-owned if at least 51% of capital and employment is

held by women.

Women entrepreneurs operate across sectors such as:

Manufacturing
Retail

Services
Agriculture
Technology

Concept of Women Entrepreneurship

Women entrepreneurship refers to business enterprises that are initiated, organized, owned, and
managed by women. It represents the growing participation of women in economic activities through
independent business ventures. A woman entrepreneur is not only a business owner but also an
innovator, risk-taker, decision-maker, and leader who contributes to economic and social development.
According to the Government of India, an enterprise is classified as a women-owned enterprise when
at least 51 percent of the capital is owned by women and a minimum of 51 percent of the employment
generated is provided to women. This definition emphasizes both ownership and employment
generation as key criteria.

Women entrepreneurship has evolved significantly over the past few decades due to increased access
to education, financial inclusion, digital technology, and supportive government policies. Earlier,
women entrepreneurs were primarily concentrated in traditional sectors such as handicrafts and cottage
industries. However, in recent years, their participation has expanded into diversified and high-growth

sectors.
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o Women entrepreneurs are actively engaged in the following sectors:

e Manufacturing:
Women-owned enterprises are involved in food processing, textiles, garments, handicrafts, and small-
scale industrial production. These activities contribute to local employment and rural development.

e Retail:
Many women operate retail stores, boutiques, online shops, and distribution businesses. The rise of e-
commerce has significantly enhanced opportunities in this sector.

e Services:
Women entrepreneurs play a major role in education, healthcare, beauty and wellness, hospitality,
consultancy, and professional services.

e Agriculture and Allied Activities:
Women are increasingly participating in agribusiness, dairy farming, poultry farming, organic
farming, and food preservation enterprises.

e Technology and Start-ups:
With digital transformation, women are entering information technology, software development,
digital marketing, fintech, and innovative start-up ecosystems.

e Thus, women entrepreneurship is not limited to small-scale ventures but extends to modern,
technology-driven enterprises. It plays a vital role in promoting inclusive growth, gender equality, and

sustainable economic development.
5. Importance of Women Entrepreneurship
5.1 Economic Growth
Women entrepreneurs contribute to GDP growth and employment generation.
5.2 Poverty Reduction
Self-employment improves family income and living standards.
5.3 Social Empowerment
Entrepreneurship enhances women's decision-making power and social status.
5.4 Innovation and Diversity
Women-led enterprises often introduce innovative and socially responsible business models.
5. Importance of Women Entrepreneurship

Women entrepreneurship plays a vital role in promoting inclusive economic growth, social development, and
gender equality. The increasing participation of women in entrepreneurial activities strengthens both the
formal and informal sectors of the economy. The importance of women entrepreneurship can be understood

through the following dimensions:
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5.1 Economic Growth

Women entrepreneurs significantly contribute to national income and economic development. By establishing
and expanding businesses, they generate employment opportunities not only for themselves but also for others.
This leads to increased productivity, improved resource utilization, and higher Gross Domestic Product

(GDP).

In many developing economies, women-owned micro, small, and medium enterprises (MSMEs) form a
substantial part of the industrial base. When women actively participate in entrepreneurship, the overall labour
force participation rate increases, thereby enhancing economic efficiency and sustainable growth. Moreover,
women entrepreneurs help diversify the economy by entering emerging sectors such as technology, digital

services, and innovative start-ups.
5.2 Poverty Reduction

Entrepreneurship provides women with an independent source of income, which directly improves household
financial stability. Self-employment enables women to support their families, invest in children’s education,

healthcare, and better living conditions.

In rural and economically backward regions, women-led enterprises play a crucial role in reducing poverty by
creating local employment and income-generating opportunities. When women earn income, studies show
that a larger proportion of earnings is allocated to family welfare compared to men. Therefore, women
entrepreneurship contributes not only to individual economic upliftment but also to community development

and poverty alleviation.
5.3 Social Empowerment

Entrepreneurship enhances women’s confidence, leadership skills, and decision-making power within the
family and society. Financial independence reduces dependency and strengthens their bargaining power in

household and social matters.

Women entrepreneurs often become role models in their communities, inspiring other women to pursue
economic activities. This transformation challenges traditional gender stereotypes and promotes gender
equality. By participating in business networks and professional platforms, women gain social recognition,

status, and respect.
5.4 Innovation and Diversity

Women entrepreneurs bring diverse perspectives, creativity, and problem-solving approaches to business.
Their enterprises often focus on community-oriented and socially responsible models, such as sustainable

products, eco-friendly practices, and inclusive employment policies.

Diversity in entrepreneurship leads to innovation, better customer understanding, and improved organizational

performance. Women-led businesses frequently identify market gaps, particularly in areas related to family
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needs, healthcare, education, and lifestyle services. By promoting inclusive innovation, women

entrepreneurship strengthens competitiveness and long-term economic sustainability.
6. Challenges Faced by Women Entrepreneurs

1. Financial Constraints — Limited access to credit and collateral.

2. Lack of Education and Training — Skill gaps in business management.

3. Socio-Cultural Barriers — Gender stereotypes and family responsibilities.

4. Limited Market Access — Difficulty in networking and marketing.

5. Legal and Regulatory Barriers — Complex compliance procedures.
hallenges Faced by Women Entrepreneurs

Despite significant growth in women entrepreneurship, women entrepreneurs continue to face several
structural, financial, and socio-cultural barriers that limit the growth and sustainability of their enterprises.

These challenges are discussed below:
1. Financial Constraints

Access to finance remains one of the most critical challenges faced by women entrepreneurs. Many women
lack ownership of property or assets, which are often required as collateral for obtaining loans from financial
institutions. As a result, they face difficulties in securing adequate credit for starting or expanding their

businesses.

Additionally, women entrepreneurs frequently encounter gender bias in lending practices and may receive
smaller loan amounts compared to male counterparts. Limited financial literacy further restricts their ability
to prepare business plans, manage cash flow, and access formal banking services. Consequently, many women

rely on informal sources of finance, which may charge higher interest rates and increase financial vulnerability.
2. Lack of Education and Training

Although educational attainment among women has improved, many aspiring women entrepreneurs still lack
formal training in business management, marketing, accounting, and digital skills. The absence of
entrepreneurial education and technical expertise affects decision-making, strategic planning, and operational

efficiency.

In rural and semi-urban areas, access to skill development programs and mentorship opportunities remains
limited. Without adequate training and exposure, women may struggle to compete in dynamic and technology-

driven markets.
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3. Socio-Cultural Barriers

Socio-cultural norms and traditional gender roles significantly influence women’s participation in
entrepreneurship. In many societies, women are primarily expected to manage household responsibilities and

caregiving roles, which restricts the time and energy they can devote to business activities.

Gender stereotypes often discourage women from entering male-dominated sectors such as manufacturing or
technology. Limited mobility, lack of family support, and societal resistance further hinder entrepreneurial

initiatives. These barriers reduce confidence levels and discourage risk-taking behavior among women.
4. Limited Market Access

Women entrepreneurs frequently face challenges in accessing markets and establishing professional networks.
Networking plays a crucial role in business expansion, partnerships, and customer acquisition. However,

women often have limited exposure to business associations, trade fairs, and industry events.

Marketing constraints, lack of digital presence, and inadequate branding strategies also reduce their
competitiveness. In global markets, limited export knowledge and regulatory complexities create additional

obstacles.
5. Legal and Regulatory Barriers

Complex legal procedures and regulatory compliance requirements pose significant difficulties for women
entrepreneurs, especially those operating small or informal enterprises. Registration processes, taxation rules,

licensing requirements, and documentation procedures may be time-consuming and costly.

A lack of awareness about legal rights, government schemes, and regulatory frameworks further complicates
business operations. In some cases, bureaucratic delays and corruption may discourage women from

formalizing their enterprises.
7. Government Initiatives Supporting Women Entrepreneurship
Some key schemes include:

e Pradhan Mantri Mudra Yojana (PMMY)

o Stand-Up India Scheme

o Mahila E-Haat

e Annapurna Scheme

e  Women Entrepreneurship Platform (NITI Aayog)

These initiatives aim to provide financial assistance, skill training, and market access.
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Government Initiatives Supporting Women Entrepreneurship

Recognizing the significant role of women in economic development, the Government of India has introduced
various policies and schemes to promote women entrepreneurship. These initiatives aim to provide financial
assistance, skill development, digital support, and market access to women entrepreneurs. Some of the major

schemes are discussed below:
1. Pradhan Mantri Mudra Yojana (PMMY)

Launched in 2015, Pradhan Mantri Mudra Yojana aims to provide financial support to micro and small
enterprises, including women-owned businesses. Under this scheme, loans are provided through banks,

microfinance institutions, and non-banking financial companies (NBFCs).
The scheme offers three categories of loans:

e Shishu (up to 350,000)

o Kishor (250,000 to %5 lakh)

e Tarun (%5 lakh to %10 lakh)

A significant proportion of Mudra loans have been sanctioned to women entrepreneurs, especially those
engaged in small-scale trading, manufacturing, and service activities. The scheme promotes financial inclusion

and reduces dependence on informal credit sources.
2. Stand-Up India Scheme

Launched in 2016, the Stand-Up India Scheme aims to promote entrepreneurship among women and
marginalized communities. Under this initiative, each bank branch is encouraged to provide loans ranging
from 10 lakh to X1 crore to at least one woman entrepreneur for setting up a greenfield enterprise in

manufacturing, services, or trading sectors.

The scheme also provides handholding support, including assistance in preparing project reports, training, and
guidance during the initial stages of business establishment. It encourages women to move beyond micro-

enterprises and enter larger-scale ventures.
3. Mahila E-Haat

Mahila E-Haat is an online marketing platform launched by the Ministry of Women and Child Development.
It provides women entrepreneurs, self-help groups (SHGs), and NGOs a direct platform to showcase and sell

their products and services.

This initiative promotes digital empowerment by enabling women to access broader markets without
intermediaries. It supports women engaged in handicrafts, textiles, organic products, and other small-scale

industries by enhancing their visibility and income opportunities.

IJCRT2602476 | International Journal of Creative Research Thoughts (IJCRT) www.ijcrt.org | €79


http://www.ijcrt.org/

www.ijcrt.org © 2026 IJCRT | Volume 14, Issue 2 February 2026 | ISSN: 2320-2882
4. Annapurna Scheme

The Annapurna Scheme provides financial assistance to women entrepreneurs engaged in food catering
businesses. It offers loans (up to a specified limit) to purchase kitchen equipment and other essential

infrastructure.

The scheme supports women in starting small food-related enterprises such as catering units, tiffin services,
and food stalls. By promoting self-employment in the food processing and catering sector, the scheme

contributes to income generation and economic independence.
5. Women Entrepreneurship Platform (NITI Aayog)

The Women Entrepreneurship Platform (WEP), launched by NITI Aayog, is an integrated digital platform
designed to support women entrepreneurs across India. It provides mentorship, funding information,

incubation support, market linkages, and networking opportunities.

The platform connects women entrepreneurs with investors, industry experts, and government agencies. It
aims to create an ecosystem that addresses information asymmetry and strengthens institutional support for

women-led enterprises.

8. Suggestions and Policy Recommendations
1. Simplified loan procedures for women entrepreneurs.
2. Entrepreneurship training programs at grassroots level.
3. Digital literacy and e-commerce support.
4. Strong mentorship and networking platforms.
5. Gender-sensitive policy frameworks.

Suggestions and Policy Recommendations

To strengthen women entrepreneurship and ensure sustainable development, a comprehensive and gender-
sensitive policy approach is essential. First, financial institutions should adopt simplified loan procedures for
women entrepreneurs by reducing documentation requirements, easing collateral norms, and providing
dedicated help desks in banks. Special credit guarantee schemes and lower interest rates can further encourage

women to access formal finance without fear of rejection or financial burden.

Second, entrepreneurship training programs must be expanded at the grassroots level, particularly in rural and
semi-urban areas. Skill development initiatives should focus not only on technical skills but also on business
management, financial literacy, marketing strategies, and digital competencies. Collaboration between
government agencies, educational institutions, and non-governmental organizations can enhance the reach and

effectiveness of such programs.
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Third, promoting digital literacy and e-commerce support is crucial in today’s technology-driven economy.

Women entrepreneurs should be trained to use digital payment systems, online marketing tools, and social
media platforms to expand their customer base. Providing affordable internet access and digital infrastructure

can significantly improve their competitiveness in both domestic and global markets.

Additionally, strong mentorship and networking platforms should be established to connect women
entrepreneurs with industry experts, investors, and successful business leaders. Mentorship programs can
provide guidance, build confidence, and reduce the risk of business failure. Networking opportunities through

trade fairs, exhibitions, and professional associations can enhance market access and collaboration.

Finally, the development of gender-sensitive policy frameworks is essential to address structural inequalities.
Policies should recognize the dual responsibilities of women in managing both business and household roles
by promoting flexible support systems such as childcare facilities and social security benefits. Continuous
monitoring and evaluation of women-focused schemes will ensure accountability and effective

implementation.

Overall, a coordinated effort involving government, financial institutions, private sector organizations, and
civil society is necessary to create an enabling ecosystem that empowers women entrepreneurs and promotes

inclusive economic growth.
9. Conclusion

Women entrepreneurship is a powerful tool for inclusive economic growth and social development. While
progress has been made, structural barriers continue to limit women’s full entrepreneurial potential.
Coordinated efforts from government, financial institutions, and society are essential to foster a supportive

ecosystem for women entrepreneurs.

Overall, women entrepreneurship is not merely an economic activity but a multidimensional tool for
development. It promotes economic growth, reduces poverty, enhances social empowerment, and fosters
innovation. Strengthening women entrepreneurship is therefore essential for achieving inclusive and

sustainable development goals.

These challenges collectively restrict the growth potential of women-owned enterprises. Addressing financial,
educational, socio-cultural, market, and regulatory barriers through targeted policies, training programs, and

institutional support is essential to create a conducive environment for women entrepreneurship development.

These government initiatives play a crucial role in promoting women entrepreneurship by addressing
financial, digital, and capacity-building needs. While significant progress has been made, effective
implementation, awareness creation, and continuous monitoring are essential to ensure that the benefits reach

women entrepreneurs across rural and urban areas.
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