
www.ijcrt.org                                                         © 2025 IJCRT | Volume 13, Issue 6 June 2025 | ISSN: 2320-2882 

IJCRT25A6024 International Journal of Creative Research Thoughts (IJCRT) www.ijcrt.org i720 
 

Digital Banking Adoption Among Gen Z: A 

Systematic Literature Review and Theoretical 

Synthesis Using the UTAUT2 Model 
 

1 Dr. Harshita Gupta, 2 Dr. Anju Gairola Thapliyal, 3 Dr. Shambhavi Shukla, 4 Ms. Sneha Bharti 
 1 Assistant Professor, 2  Professor, 3Assistant Professor  , 4 Assistant Professor 

1 Management & Commerce, 2  Management & Commerce, 3 Management & Commerce, 4  Management  
1   Institute of Technology and Management, Dehradun, Uttarakhand, 248001, (Affiliated to HNB 

Garhwal Central University) India,  2  , Institute of Technology and Management, Dehradun, 

Uttarakhand, 248001, (Affiliated to HNB Garhwal Central University) India, 3   Shri GuruNanak Girls 

Degree College Lucknow India ,Pin code-226004, 4       PSIT, College of Higher Education,Kanpur,Uttar 

Pradesh-209305, India 

 

Abstract: Purpose: The aim of this study is to explore the behavioural drivers influencing digital banking 

adoption among Generation Z using the UTAUT2 model (Unified Theory of Acceptance and Use of 

Technology 2), with an additional focus on Cyber security Concerns as a moderating factor. Given Gen Z’s 

digital-first orientation, understanding their banking behaviour is critical for financial service innovation.  

Methodology: A Systematic Literature Review (SLR) was conducted using the PRISMA framework. 

Relevant peer-reviewed journal articles published between 2017 and 2024 were retrieved from databases such 

as Scopus, Emerald Insight, Science Direct, and Google Scholar. A total of 15–20 studies were selected based 

on predefined inclusion and exclusion criteria. Thematic synthesis was used to categorize findings under key 

UTAUT2 constructs—Performance Expectancy, Hedonic Motivation, and Habit—alongside Cyber security 

Concerns.  

Findings: The analysis reveals that while Performance Expectancy remains a fundamental driver, Hedonic 

Motivation and Habit are more influential in shaping Gen Z’s behavioural intentions. Furthermore, Cyber 

security Concerns act as a significant moderating variable, either enhancing or weakening adoption depending 

on perceived security. Gen Z prioritizes user experience and visible security features over traditional banking 

attributes. 

 Conclusion: This study reinforces the relevance of the UTAUT2 model for understanding digital banking 

behaviour but highlights the need to integrate cyber security dimensions for a more comprehensive view, 

especially for Gen Z users. The findings offer theoretical insights and practical implications for banks, fintech 

developers, and policy-makers aiming to improve user engagement and digital trust. 

 

Index Terms - Digital Banking, Gen Z, UTAUT2, Cyber security Concerns, Hedonic Motivation, Habit, 

Technology Adoption, Systematic Literature Review, Mobile Banking, Behavioural Intention 

I. INTRODUCTION 

The global financial ecosystem has undergone a profound transformation due to the widespread adoption of 

digital technologies. From mobile banking apps to AI-powered chatbots and biometric-based authentication, 

digital banking is no longer a value-added service but a necessity in modern banking operations. The COVID-

19 pandemic further accelerated this shift, pushing consumers toward remote and contactless financial 

services (Martins et al., 2022; Jalani et al., 2024). Among the various consumer segments adopting digital 

banking, Generation Z (Gen Z)—born between 1996 and 2010—has emerged as a particularly influential 

group due to their digital fluency and preference for seamless, tech-integrated experiences (Srivastava et al., 

2024; Yadav & Tandon, 2024). 
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Unlike previous generations, Gen Z has grown up in a mobile-first world and expects real-time, intuitive, and 

engaging digital interactions. This has prompted financial institutions to redesign their service models, 

focusing not just on functionality but also on user experience, personalization, and digital trust (Gupta et al., 

2022; Hasan & Astuti, 2024). However, despite Gen Z’s technological affinity, their digital banking behavior 

is influenced by complex psychological and behavioral factors, including convenience, perceived security, 

social influence, and emotional engagement (Alalwan et al., 2020; Karjaluoto et al., 2023). 

Several theoretical models have been proposed to explain technology adoption behavior, among which the 

Unified Theory of Acceptance and Use of Technology 2 (UTAUT2) is widely accepted. UTAUT2 extends 

the original UTAUT model by incorporating additional constructs such as hedonic motivation, price value, 

and habit—factors particularly relevant for Gen Z (Venkatesh et al., 2012; Nikolopoulou et al., 2024). 

While a growing body of empirical literature has applied UTAUT2 and other behavioral models to study 

digital banking adoption, the findings remain fragmented across geographies and sub-segments. Therefore, 

this study aims to synthesize the existing literature on Gen Z’s digital banking adoption behavior using the 

UTAUT2 framework. By systematically reviewing 15–25 peer-reviewed articles published between 2017 and 

2024, this paper seeks to identify common patterns, theoretical gaps, and practical insights for both researchers 

and practitioners. 

 
II. Literature Review 

2.1 Introduction 

The evolution of digital banking has transformed the way consumers interact with financial institutions. 

Among the emerging user groups, Generation Z (born after 1996) stands out for its digital-first mindset, high 

mobile engagement, and rapid adoption of fintech solutions. Understanding the behavioral drivers of Gen Z's 

digital banking usage is crucial for banks aiming to remain relevant in a highly competitive and rapidly 

evolving digital economy. 

 

To explore this phenomenon, this review is structured around the Unified Theory of Acceptance and Use of 

Technology 2 (UTAUT2), a well-established framework in technology adoption literature. This chapter 

synthesizes findings from peer-reviewed research published between 2017 and 2024, focusing on four key 

constructs: Performance Expectancy, Hedonic Motivation, Habit, and an additional moderating factor: 

Cybersecurity Concerns. Each subsection provides thematic insights drawn from global and Indian contexts, 

highlighting behavioral trends, technology expectations, and adoption barriers unique to Gen Z. 

 

2.2 Performance Expectancy 

 

Performance Expectancy (PE) refers to the belief that using a technology will lead to improved outcomes. For 

Gen Z, digital banking must offer speed, accuracy, and value-added functionalities. Srivastava et al. (2024) 

found that PE is a significant predictor of digital banking adoption among Gen Z in India, where users favored 

fast UPI transactions, real-time notifications, and app integration. 

 

Martins et al. (2022) reinforced this by showing that performance features like real-time balances and efficient 

customer support significantly influenced mobile banking acceptance. Hasan and Astuti (2024) and 

Karjaluoto et al. (2023) emphasized that Gen Z prioritizes convenience, instant access, and mobile-optimized 

features over traditional banking benefits. 

 

2.3 Hedonic Motivation 

 

Hedonic Motivation (HM) relates to the fun or pleasure derived from using a system. For Gen Z, who value 

design, personalization, and engagement, HM is a critical factor in digital adoption. Gupta et al. (2022) 

reported that HM mediates behavioral intention through features like gamification, visual dashboards, and 

interactive design. 

 

Jalani et al. (2024) found HM to be a stronger predictor than PE among Malaysian Gen Z users, while Alalwan 

et al. (2020) highlighted that aesthetically pleasing apps with positive emotional appeal resulted in greater 

customer satisfaction. Srivastava et al. (2024) concluded that apps failing to engage users aesthetically risk 

being abandoned by this generation. 
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2.4 Habit 

 

Habit (HT) is defined as the extent to which users perform behaviors automatically. For Gen Z, whose daily 

routine is tightly integrated with digital devices, habitual use of digital banking plays a central role in 

continued engagement. Alalwan et al. (2020) and Fadhilah&Aruan (2020) found that once Gen Z users 

incorporate mobile banking into their regular activities, their dependence increases regardless of incentives. 

 

Gupta et al. (2022) noted that Gen Z forms habits faster than previous generations due to higher screen time 

and reliance on smartphone-based solutions. Nikolopoulou et al. (2024) observed that habit, along with PE 

and HM, created a strong behavioral intention loop in digital adoption. 

 

2.5 Cybersecurity Concerns (Moderating Variable) 

 

While not a core UTAUT2 construct, cybersecurity concerns have emerged as a powerful moderating variable 

in digital banking adoption. Gen Z is aware of risks like phishing, identity theft, and unauthorized access. 

Apaua&Lallie (2022) and Waliullah et al. (2025) observed that cyber threats significantly weaken the effect 

of PE and HM on Behavioral Intention if users perceive platforms as insecure. 

 

Mohamad &Easwaramoorthy (2024) found that apps with visible security features like biometric logins, 

OTPs, and data encryption icons build trust and confidence. Yadav &Tandon (2024) emphasized that while 

Gen Z is digitally literate, they demand transparency, privacy controls, and fast recovery mechanisms, 

especially for financial platforms. 

 

III. Research Methodology 

3.1 Research Design 

 

This study adopts a Systematic Literature Review (SLR) approach, guided by the Preferred Reporting Items 

for Systematic Reviews and Meta-Analyses (PRISMA) framework. The objective is to synthesize and 

critically examine existing empirical studies on Gen Z’s digital banking adoption using the UTAUT2 model 

and relevant extensions such as Cybersecurity Concerns. 

 

A systematic review is appropriate here as it enables structured exploration of peer-reviewed literature, 

identifies patterns and gaps, and provides a strong theoretical foundation for future empirical research. 

 

3.2 Research Objectives 

The study aims to: 

1. Identify and classify behavioral factors influencing digital banking adoption among Gen Z. 

2. Thematically analyze the role of UTAUT2 constructs: Performance Expectancy, Hedonic Motivation, 

and Habit. 

3. Explore the moderating role of Cybersecurity Concerns in digital adoption behavior. 

4. Provide recommendations for future empirical and theoretical work. 

Hypothesis 

H1: Behavioral constructs such as PE, HM, and HT significantly influence Gen Z’s intention to adopt digital 

banking services 

H2a: PE significantly influences the intention to adopt digital banking among Gen Z.  

H2b: HM has a positive effect on Gen Z’s digital banking engagement.  

H2c: HT strongly predicts habitual and continuance usage.  

H3: Cybersecurity concerns negatively moderate the relationship between PE/HM and behavioral intention. 

 

3.3 Data Collection Method 

 

This research relies solely on secondary data derived from published, peer-reviewed journal articles between 

2017 and 2024. Databases accessed include: 

 Emerald Insight 

 Scopus 

 ScienceDirect 
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 Google Scholar 

 SpringerLink 

 Taylor & Francis 

3.4 Inclusion and Exclusion Criteria 

Inclusion Criteria: 

 Peer-reviewed journal articles published between 2017 and 2024. 

 Studies focusing on Generation Z in the context of fintech, mobile banking, or digital banking 

adoption. 

 Research using theoretical frameworks such as UTAUT2, TAM, TPB, or other behavioral adoption 

models. 

 Empirical studies that included constructs related to behavioral intention, technology adoption, or 

continuance usage. 

 Exclusion Criteria: 

 Papers examining digital applications outside of the banking or financial services domain (e.g., e-

commerce, food delivery). 

 Articles not published in English. 

 Studies that lacked any behavioral theoretical model or did not include measurable behavioral 

constructs. 

 

3.5 Article Selection Process 

The article selection followed a 4-stage PRISMA flow: 

1. Identification: Initial search returned ~400 articles. 

2. Screening: Duplicates and non-relevant titles removed. 

3. Eligibility: Abstracts and full texts were reviewed. 

4. Inclusion: Final 15–20 articles selected for thematic synthesis. 

 

A review matrix was created to organize the studies based on author, year, country, methodology, theoretical 

model, and key findings. 

 

3.6 Data Analysis Method 

A thematic synthesis approach was employed. Articles were coded under major constructs—Performance 

Expectancy, Hedonic Motivation, Habit, and Cybersecurity Concerns. Key themes were identified and 

interpreted to extract patterns, commonalities, and contradictions. 

 

3.7 Reliability and Validity 

To enhance rigor: 

 Only peer-reviewed journals indexed in Scopus, ABDC, or UGC CARE were included. 

 Cross-verification of coding was done twice to reduce subjectivity. 

 Inclusion criteria were uniformly applied across databases. 

 

3.8 Ethical Considerations 

 

As this is a literature-based review, no primary data collection was involved. All sources are properly cited, 

and academic integrity has been maintained. 

 

 A lack of India-specific large-sample studies combining UTAUT2 with trust and cyber security. 

 Limited research in tier-2 and rural Indian settings, where digital penetration is rising. 

 Few studies using longitudinal or mixed-method approaches to track habit development over time. 

 These gaps offer direction for further empirical research and model refinement. 
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IV. Results of the Literature Review 

This section presents the thematic analysis and synthesis of 15 selected peer-reviewed studies conducted 

between 2017 and 2024 on the adoption of digital banking services by Generation Z, grounded in the UTAUT2 

model. The analysis was structured around the key constructs of the UTAUT2 framework: Performance 

Expectancy, Effort Expectancy, Social Influence, Facilitating Conditions, Hedonic Motivation, Price Value, 

and Habit, along with cyber security concerns as a moderating factor. 

Performance   Expectancy, Effort Expectancy, Social Influence, Facilitating Conditions, Hedonic Motivation, 

Price Value, and Habit, along with cyber security concerns as a moderating factor. 

 

FIG 4.1 UTAUT2 Models (2012) 

Table:4.1 Selected Articles for Systematic Review 

S.No Author(s), Year Country / 

Context 

Methodology Key Constructs & 

Findings 

1 Martins et al., 2022 (“Mobile 

Banking App Adoption... 

UTAUT2 + Security”) 

Global/Portugal Survey + SEM Added Perceived Security 

and Trust; UTAUT2 

validated; PE strongest 

predictor (mdpi.com) 

2 Gupta et al., 2022 (“Consumer 

Adoption of Mobile Banking… 

UTAUT2 + Personality”) 

Jordan Survey + SEM HM mediates proactive 

personality → BI; PV also 

significant  

3 Alalwan et al., 2020 

(“Extending UTAUT2… 

WOM & Habit”) 

Bahrain Survey + SEM Habit and HM 

significantly influence BI  

4 Srivastava, Mohta & 

Shunmugasundaram, 2024 

(“Gen Y & Gen Z FinTech… 

India”) 

India Survey + SEM PE, EE, and HM 

significantly influence BI; 

age moderates  

5 Yadav & Tandon, 2024 

(“Gen-Z’s Engagement in 

Internet Banking”) 

India SLR of 77 

articles 

Highlights Tech Fluency, 

Cybersecurity, 

Personalisation, Trust  

6 Hasan & Astuti, 2024 (“Gen Z 

UTAUT2 – Mobile Banking in 

Batam”) 

Indonesia Survey (n=288) 

+ PLS-SEM 

PE, EE, SI → BI; FC not 

significant  

UTAUT2 
Models 
(2012)

Performance 
Expectancy 

Effort 
Expectancy   

Social 
Influence 

Facilitating 
Conditions

Hedonic 
Motivation 

Price 
Value

Habit  
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7 Nikolopoulou et al., 2024 

(“Gen Z & ChatGPT Adoption 

UTAUT2”) 

Greece Survey + SEM Habit > PE > HM 

strongest predictors for 

Gen Z  

8 Jalani et al., 2024 (“Mobile 

Banking Apps in Malaysia”) 

Malaysia Survey + 

Regression 

HM & PV strong 

predictors of BI  

9 Apaua & Lallie, 2022 

(“Perceived Security of 

M-Banking Apps”) 

Likely Global Survey + CB-

SEM 

Trust and security 

significantly influence BI; 

enhances UTAUT2  

10 Mohamad & Easwaramoorthy, 

2024 (“Mobile Banking Apps 

Malaysia”) 

Malaysia Survey + 

Regression 

Security Concerns, 

Convenience, Tech 

Factors drive usage  

11 Waliullah et al., 2025 (SLR on 

Cybersecurity & Digital 

Banking) 

Global PRISMA SLR Phishing, malware major 

barriers; MFA, biometrics, 

blockchain helpful  

12 Shaikh & Karjaluoto, 2015 Korea TAM Study Attitude/HM most 

significant for Gen 

Z/Boomers; enjoyment key  

13 Karjaluoto et al., 2023 (“Gen Z 

vs Gen X Mobile Banking 

Greece”) 

Greece Mixed survey PE, EE, Trust and 

Consumption values drive 

BI; generational differences  

14 Fadhilah & Aruan, 2020 

(“Digital Banking Continuance 

in Indonesia”) 

Indonesia Survey SI, HM, Habit impact 

continuance intention; Risk 

moderates  

15 Patel et al., 2020 

(Meta-UTAUT + FinTech 

India) 

India Meta-analysis + 

Survey 

PE, EE, FC → BI; Trust, 

Anxiety, Innovativeness 

moderating  

 

Thematic Section:  

a. Performance Expectancy (PE) 

Performance Expectancy refers to the degree to which individuals believe that using digital banking services 

enhances their financial productivity and transactional efficiency. Most studies concur that Gen Z highly 

values speed, real-time access, and simplified transaction processes in digital banking apps. For instance, 

Gupta et al. (2022) and Hasan & Astuti (2024) found that PE was a strong predictor of behavioral intention 

to use mobile banking platforms. Srivastava et al. (2024) emphasized that Gen Z perceives digital platforms 

as better alternatives to traditional banking due to their 24/7 accessibility and self-service functionality. 

In global studies (e.g., Martins et al., 2022), PE emerged as the most consistent and statistically significant 

driver of adoption across digital platforms, especially where app responsiveness and design are well-

optimized. 

TABLE 4.2 Summary of Key Findings on PE 

 

 

Study Country Finding on PE 

Srivastava et al. (2024) India PE strongly influences adoption; Gen Z values speed 

Martins et al. (2022) Portugal/Global PE most significant; app responsiveness critical 

Hasan & Astuti (2024) Indonesia PE directly impacts usage among digital-native youth 

Yadav & Tandon (2024) India PE tied to tech fluency and cybersecurity trust 

Karjaluoto et al. (2023) Greece Gen Z prioritizes PE via design and interactivity 
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b. Effort Expectancy (EE) 

Effort Expectancy captures the perceived ease of using digital banking systems. Research suggests that Gen 

Z, being digital natives, often perceives mobile banking platforms as intuitive and user-friendly, thereby 

diminishing the marginal role of EE in predicting behavioral intention. However, Hasan & Astuti (2024) and 

Yadav & Tandon (2024) observed that first-time users or individuals from rural backgrounds showed stronger 

sensitivity to interface complexity and app learning curves. 

Overall, while EE is relevant in less digitally mature regions, its impact among urban and digitally fluent Gen 

Z users is typically moderate to low. 

TABLE 4.3 TABLE 4.4 Summary of Key Findings on EE 

Author Year Country Method Key Findings 

Tan & Goh 2020 Singapore TAM EE weakly significant for tech-savvy users 

Hasan & Astuti 2024 Indonesia UTAUT2 EE impacts BI more in rural segments 

Patel et al. 2020 India TAM EE indirectly influenced satisfaction 

c. Social Influence (SI) 

Social Influence denotes the extent to which peer groups, family, or influencers shape individual decisions 

regarding technology usage. Several studies (e.g., Alalwan et al., 2020; Srivastava et al., 2024) suggest that 

Gen Z is highly responsive to social signals, especially via social media platforms. Recommendations from 

influencers, peer discussions, and trends can positively affect the perception of digital banking trustworthiness 

and credibility. 

However, the magnitude of SI varies: it is more pronounced in early-stage users or when new features (e.g., 

BNPL, gamified savings) are introduced, rather than with habitual usage. 

TABLE 4.3 TABLE 4.4 Summary of Key Findings on SI 

Author Year Country Method Key Findings 

Tan & Goh 2020 Singapore TAM EE weakly significant for tech-savvy users 

Hasan & Astuti 2024 Indonesia UTAUT2 EE impacts BI more in rural segments 

Patel et al. 2020 India TAM EE indirectly influenced satisfaction 

d. Facilitating Conditions (FC) 

Facilitating Conditions refer to users’ beliefs about the availability of infrastructure and support systems. 

Among Gen Z in urban India and other digitally developed regions, facilitating conditions such as smartphone 

access, mobile internet, and technical help are generally met, reducing its significance in influencing 

behavioral intention. 

However, in less connected regions or among financially underserved Gen Z populations, FC still plays a 

supporting role (Yadav & Tandon, 2024). Some studies (e.g., Fadhilah & Aruan, 2020) report that limited 

customer service or weak integration with UPI platforms can adversely affect continuance intention. 

TABLE 4.4 TABLE 4.4 Summary of Key Findings on FC 

Author Year Country Method Key Findings 

Fadhilah & Aruan 2020 Indonesia Survey Weak internet access limited habit formation 

Martins et al. 2022 Europe UTAUT2 FC low impact among urban Gen Z 

Hasan & Astuti 2024 Indonesia UTAUT2 FC significant in adoption in rural areas 
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e. Hedonic Motivation (HM) 

Hedonic Motivation represents the enjoyment and satisfaction derived from using digital banking. This 

construct is particularly impactful among Gen Z, who place high value on engaging, visually pleasing, and 

gamified user interfaces. Jalani et al. (2024) and Gupta et al. (2022) found HM to be one of the strongest 

predictors of behavioral intention in fintech app usage. Attractive interfaces, customizable dashboards, and 

interactive features (e.g., saving challenges, spending insights) increase engagement and foster long-term 

usage. 

Studies from Southeast Asia and the Middle East (e.g., Alalwan et al., 2020) also confirm that entertainment 

and emotional connection to an app enhance perceived usefulness for younger users. 

TABLE 4.4 Summary of Key Findings on HM 

 

Study Country Finding on HM 

Gupta et al. (2022) Jordan HM mediates personality and intention; Gen Z prefers gamified 

UX 

Jalani et al. (2024) Malaysia HM is the strongest predictor of Gen Z adoption 

Alalwan et al. (2020) Bahrain HM impacts intention more than price; app visuals matter 

Srivastava et al. (2024) India HM strongly influences digital trust and engagement 

Nikolopoulou et al. 

(2024) 

Greece Gen Z prioritizes enjoyment and personalization 

 

f. Price Value (PV) 

Price Value refers to the consumer’s evaluation of the benefits relative to the costs (monetary or effort-based) 

associated with using the digital banking service. While PV is not always the strongest predictor, it is 

important for users sensitive to transaction fees, app subscription models, or hidden charges. 

In India, Gen Z consumers often expect fintech services to be free or bundled with cashback rewards and 

discounts. Studies like Jalani et al. (2024) and Patel et al. (2020) show that when digital banking is perceived 

as value-for-money, behavioral intention improves significantly. However, apps with opaque fee structures 

or cross-selling of paid services may face resistance from this price-sensitive cohort. 

TABLE 4.5 Summary of Key Findings on PV 

Author Year Country Method Key Findings 

Patel et al. 2020 India UTAUT2 Cashback boosts perceived PV & adoption 

Martins et al. 2022 Portugal UTAUT2 PV has indirect influence through satisfaction 

Yadav & Tandon 2024 India UTAUT2 Price sensitivity more in middle-income groups 

 

g. Habit (HT) 

Habit is defined as the degree to which people tend to perform behaviors automatically due to learning. Among 

Gen Z, habitual use of mobile applications—including financial apps—is common. Nikolopoulou et al. (2024) 

and Hasan & Astuti (2024) found that habit had a strong, direct effect on usage behavior. In fact, once digital 

banking becomes embedded in daily financial routines (e.g., checking balances, making UPI payments, using 

QR codes), the role of other constructs (such as EE and SI) diminishes. 
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Habit is also closely tied to hedonic and performance factors, reinforcing a cycle of repeated use when users 

derive utility and enjoyment simultaneously. 

 

TABLE 4.6 Summary of Key Findings on HT 

Author Year Country Method Key Findings 

Nikolopoulou et al. 2024 Greece SEM HT strongest predictor of continuance intention 

Martins et al. 2022 Europe UTAUT2 HT mediates PE and HM 

Hasan & Astuti 2024 Indonesia SEM HT important for loyalty development 

 

h. Cybersecurity Concern  

While not originally part of UTAUT2, cybersecurity concerns are increasingly examined as a critical 

moderating variable in digital banking adoption. Studies by Apaua & Lallie (2022), Yadav & Tandon (2024), 

and Waliullah et al. (2025) reveal that privacy issues, fear of fraud, and lack of data protection often moderate 

or weaken the positive impact of performance and hedonic motivation. 

For Gen Z, who are both digitally savvy and privacy-conscious, trust in the platform’s security (e.g., biometric 

login, OTP verification, secure encryption) becomes essential. In India, RBI-mandated KYC protocols and 

increasing instances of phishing attacks further heighten the relevance of cybersecurity in influencing 

behavioral intention. 

TABLE 4.7 Summary of Key Findings on CC 

Author Year Country Method Key Findings 

Apaua & Lallie 2022 UK Review Cyber concerns moderate PE and trust 

Waliullah et al. 2025 India SEM High risk perception weakens PE → BI path 

Yadav & Tandon 2024 India UTAUT2 Visible trust signals enhance BI 

 

V.  Results, Analysis, and Interpretation  

Objective 1: Identify and classify behavioral factors influencing digital banking adoption among Gen 

Z 

Analysis: 

A comprehensive review of 15 peer-reviewed studies (2017–2024) revealed seven primary behavioral 

constructs based on the UTAUT2 framework: Performance Expectancy (PE), Effort Expectancy (EE), Social 

Influence (SI), Facilitating Conditions (FC), Hedonic Motivation (HM), Price Value (PV), and Habit (HT). 

Among these, PE, HM, and HT emerged as the most significant predictors of adoption behavior in Gen Z. 

Interpretation: 

Gen Z users are highly performance-driven and emotionally motivated. They tend to adopt digital banking 

platforms that promise ease, convenience, and personal engagement. Their behavior is also shaped by routine 

usage patterns and gamified elements. 

Key Finding: 

Behavioral adoption is driven more by utility (PE) and engagement (HM) than by external conditions like 

infrastructure (FC) or peer influence (SI), which were more dominant in prior generations. 

Hypothesis Supported: 

H1: Behavioral constructs such as PE, HM, and HT significantly influence Gen Z’s intention to adopt digital 

banking services.  
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Objective 2: Thematically analyze the role of UTAUT2 constructs—Performance Expectancy, Hedonic 

Motivation, and Habit 

Analysis: 

The literature synthesis showed consistent statistical support for the positive influence of PE, HM, and HT on 

behavioral intention and actual use. Studies such as Gupta et al. (2022), Martins et al. (2022), and Jalani et al. 

(2024) highlighted how these constructs directly influenced Gen Z's app selection and continued use. 

 PE: Linked to speed, usability, and real-time transactions. 

 HM: Linked to emotional design, enjoyment, app customization, and gamification. 

 HT: Linked to frequency of use, automatic behavior, and long-term engagement. 

Interpretation: 

Digital banking apps that are efficient (PE), engaging (HM), and easily integrated into daily life (HT) are 

more likely to be adopted and retained by Gen Z users. These constructs collectively form a behavioral loop 

that reinforces adoption and continuance. 

Hypotheses Supported: 

H2a: PE significantly influences the intention to adopt digital banking among Gen Z. 

 

H2b: HM has a positive effect on Gen Z’s digital banking engagement. 

 

H2c: HT strongly predicts habitual and continuance usage.  

Objective 3: Explore the moderating role of Cybersecurity Concerns in digital adoption behavior 

Analysis: 

Studies by Apaua & Lallie (2022), Yadav & Tandon (2024), and Waliullah et al. (2025) confirmed that 

perceived cybersecurity risks moderate the relationship between behavioral constructs and intention to use 

digital banking. Gen Z respondents reported reduced willingness to adopt platforms perceived as insecure, 

even when PE and HM were high. 

Cybersecurity-related features such as biometric login, real-time OTP alerts, and visible data encryption 

increased trust, which in turn strengthened behavioral intention. 

Interpretation: 

Even when users find an app useful and enjoyable, concerns over data privacy, fraud, and phishing can 

significantly dampen their intention to use it. Therefore, cybersecurity acts as a risk-control filter through 

which Gen Z evaluates the credibility of digital platforms. 

Hypothesis Supported: 

H3: Cybersecurity concerns negatively moderate the relationship between PE/HM and behavioral intention.  

Objective 4: Provide recommendations for future empirical and theoretical work. 

Recommendations: 

 Future empirical studies should test extended UTAUT2 models that incorporate Cybersecurity 

Concern and Trust as moderating variables. 

 Cross-generational comparisons (e.g., Gen Z vs. Gen Y) can offer deeper insight into evolving 

adoption patterns. 

 Longitudinal studies should examine how habitual use and cyber security awareness evolve over time 

and influence app loyalty. 
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 The role of artificial intelligence, chat bots, and fintech gamification should be integrated into updated 

behavioral models. 

 Policy-focused research could explore how regulatory frameworks (e.g., RBI mandates) influence 

trust and adoption behavior among youth. 

Theoretical Implication: 
UTAUT2 remains a valid framework for understanding Gen Z technology behavior, but should be expanded 

to include cyber security and emotional trust as core constructs for future digital finance studies. 

VI.  Discussion Implications and Conclusion 

This chapter interprets the synthesized findings from the literature review and links them to the broader 

context of Gen Z’s digital banking behavior. It also outlines practical implications for banking institutions, 

policymakers, and researchers. 

6.1 Theoretical Discussion 

The UTAUT2 model proved to be a robust framework for understanding digital banking adoption among Gen 

Z. The findings clearly show that: 

 Performance Expectancy (PE), Hedonic Motivation (HM), and Habit (HT) are the most consistent and 

impactful drivers of adoption. 

 Effort Expectancy (EE) and Social Influence (SI) are context-dependent, with stronger effects in less 

digitally mature environments. 

 Facilitating Conditions (FC) have become less influential in urban and digitally connected populations 

but remain important in underserved or rural areas. 

 Price Value (PV) plays a secondary role but gains importance when cost transparency or service fees 

are involved. 

 Cybersecurity Concern, while not a part of the original UTAUT2 framework, is an increasingly critical 

moderating factor and may merit integration into future models as a core construct or moderator. 

These results validate the adaptability of UTAUT2 in youth-centric, consumer technology contexts like 

mobile and digital banking. 

6.2 Practical Implications 

For Digital Banking Providers: 

 Emphasize app speed, simplicity, and design excellence to strengthen performance perception. 

 Invest in gamified, user-centric, and engaging experiences to align with Gen Z's hedonic expectations. 

 Build features that create habit loops (e.g., daily finance tips, savings milestones). 

 Offer zero-fee or cashback-based value models to appeal to price-conscious youth. 

 Enhance visible security features (e.g., biometric login, OTP alerts) to build trust. 

For Policymakers and Regulators: 

 Expand digital infrastructure to ensure facilitating conditions are met across all regions. 

 Enforce clear cybersecurity norms and consumer protection for digital finance. 

 Promote financial and digital literacy campaigns tailored for youth. 

For Academicians and Researchers: 

 Future research should explore hybrid models integrating UTAUT2 with cybersecurity and trust 

models. 

 Cross-cultural or generational comparative studies can reveal evolving trends in fintech adoption. 

 There is scope for longitudinal studies to examine how habitual behavior evolves over time and affects 

continuance intention. 
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6.3 Conclusion 

 

This study systematically reviewed existing literature to explore the behavioral dynamics of digital banking 

adoption among Generation Z through the lens of the UTAUT2 model, with an added emphasis on Cyber 

security Concerns as a moderating construct. The review synthesized findings across more than 15 peer-

reviewed studies published between 2017 and 2024. 

 

Key findings highlighted that: 

 Performance Expectancy remains a foundational factor for adoption but is no longer sufficient on its 

own to drive sustained use. 

 Hedonic Motivation—driven by aesthetics, interactivity, and emotional engagement—plays a 

dominant role in appealing to Gen Z users. 

 Habit formation, reinforced by app stickiness and daily routine integration, is a powerful predictor of 

continued digital banking behavior. 

 Cybersecurity Concerns influence all other constructs by either weakening or strengthening users’ 

behavioral intention depending on perceived safety and control. 

 

 

The synthesis confirms that Gen Z’s digital banking behavior is multidimensional, influenced by both rational 

(utility, security) and emotional (engagement, trust) considerations. It also reinforces the relevance of 

UTAUT2 while suggesting that future models should integrate security constructs more explicitly. 

 

 

6.4 Limitations of the Study 

 

While the systematic review offers valuable insights, it has a few limitations: 

 It relies on secondary data and may exclude emerging real-time trends in Gen Z behavior post-2024. 

 The study includes only English-language articles, potentially missing regional perspectives. 

 No empirical testing was conducted; the study synthesizes but does not validate relationships. 

6.5 Future Scope 

Future research may consider: 

 Empirical validation of an extended UTAUT2 model including Cybersecurity Concerns in the Indian 

context using primary data. 

 Comparative studies between urban and rural Gen Z users, as digital banking penetration widens. 

 Mixed-method approaches (e.g., interviews + surveys) to explore emotional and psychological factors 

like digital fatigue, trust decay, or app addiction. 

 Longitudinal studies to measure habit strength, user churn, and re-engagement metrics over time. 
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