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Abstract: 

                Generation Z (born 1997–2012) represents the first truly digital-native cohort, reshaping politics, 

spirituality, social media culture, and consumer behavior in ways that significantly impact both global and 

South Asian contexts. This study, titled, Generation Z and the Shaping of Tomorrow: Politics, Spirituality, 

and social media in the Global Future, critically examines how Gen Z mobilizes across these dimensions. 

Relying on secondary data from global institutions, government reports, scholarly publications, and press 

sources (2018–2025), the research investigates five interlinked objectives: political engagement, spiritual 

orientations, social media and identity formation, consumer behavior in the digital economy, and case 

studies of South Asian transformations. 

                    Findings highlight that Gen Z is not merely a demographic group but an active force of change. 

Politically, they exhibit issue-based activism, leveraging digital platforms for low-cost, high-impact 

mobilization—as seen in Nepal, Bangladesh, and Sri Lanka. Spiritually, Gen Z demonstrates hybrid 

practices, participating in large-scale rituals such as the Kumbh Mela 2025 while simultaneously consuming 

online spiritual content. Socially, their identities are shaped by social media ecosystems where self-

expression, activism, and consumer lifestyles intersect. Economically, Gen Z emerges as ethical consumers 

who prioritize sustainability, authenticity, and digital-first experiences. Case studies confirm that Gen Z’s 

influence is both disruptive and constructive, blending tradition with innovation to reshape civic life, 

cultural belonging, and the digital economy. 
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                 The study concludes that Generation Z embodies a “glocal” identity—locally rooted yet globally 

connected—making them pivotal actors in shaping political accountability, religious adaptation, consumer 

markets, and digital cultures. By contextualizing Gen Z’s role in South Asia alongside global patterns, this 

thesis offers insights for policymakers, educators, spiritual institutions, and businesses to engage effectively 

with a generation that is redefining the contours of tomorrow. 

Keywords: Generation Z; South Asia; Digital Natives; Political Engagement; Spirituality; Kumbh Mela 

2025; Social Media Identity; Digital Economy; Consumer Behavior; Youth Movements; Nepal Protests 

2025; Bangladesh Student Movements; Sri Lanka Economic Crisis; Hybrid Spirituality; Global Identity. 

Chapter 1: Introduction. 

1.1 Background  

                 Generation Z—those born between 1997 and 2012—is rapidly emerging as a dominant force 

globally and in South Asia. They are the first generation fully raised in the digital age, growing up with 

widespread internet access, smartphones, and social media (McKinsey, 2024; We Are Social & Meltwater, 

2025). This generation is reshaping consumption, politics, spirituality, and social norms through values of 

authenticity, inclusivity, and purpose (McKinsey, 2018; Digital 2025: Global Overview Report, 2025). 

                  In India, social media penetration and digital infrastructure have expanded significantly, with 

over 800 million internet users as of early 2025, and growing daily screen and social media usage among 

younger cohorts (Meltwater, 2025). Rural youth, too, are increasingly participating, due to cheaper internet 

access and affordable smart phones. 

                In South Asia, structural economic weaknesses—such as limited domestic employment 

opportunities, reliance on remittances, inequality, and underproductive sectors—are intensifying youth 

discontent. A striking example is Nepal, where youth unemployment (ages 15-24) exceeded 20% in 2022–

23 (Macrotrends, 2024; Labour Market Profile Nepal, 2022/23) and remittances constitute a large portion of 

GDP, reflecting lack of domestic opportunities (LSE Blogs, 2024). 

                   In September 2025, Nepal witnessed large‐scale protests led by its Gen Z population. The 

government’s ban on 26 major social media platforms triggered public outrage, coupled with long-standing 

grievances over corruption, nepotism, unemployment, and lack of trust in political institutions. The protests 

led to the resignation of Prime Minister K. P. Sharma Oli and appointment of Sushila Karki as interim Prime 

Minister, with elections scheduled for March 2026 (Reuters, 2025; The Guardian, 2025). 

http://www.ijcrt.org/


www.ijcrt.org                                             © 2025 IJCRT | Volume 13, Issue 9 September 2025 | ISSN: 2320-2882 

IJCRT2509455 International Journal of Creative Research Thoughts (IJCRT) www.ijcrt.org d912 
 

                   These developments illustrate that Gen Z in South Asia is no longer merely a demographic 

category: they are active agents of change, demanding accountability, digital rights, and systemic reforms. 

This study seeks to explore how Generation Z’s political engagement, spiritual orientations, and social 

media practices intersect to shape broader societal transformation in the region. 

1.2 Theoretical Background. 

Various academic and industry sources outline key traits of Generation Z: 

 Digital Native Identity: Gen Z has grown up in an environment shaped by social media, AI, and 

constant online connectivity. They expect fluidity, speed, and interactive content. (McKinsey, 2024; 

Digital 2025 Report, 2025). 

 Search for Authenticity & Ethical Consumption: Gen Z values authenticity, transparency, and ethical 

behavior from brands and institutions. They prefer brands that align with their values and 

demonstrate accountable practices (McKinsey, 2018; State of Consumer Trends Report, 2025). 

 Political and Civic Engagement: Gen Z tends to be skeptical of traditional politics but is more visible 

in activism, especially through digital platforms. Their activism is often decentralized and cause-

based, not partisan (McKinsey, 2024; Reuters, 2025). 

 Spirituality & Value Hybridity: Although growing up in secular or mixed spiritual environments, 

many Gen Z individuals combine modern spiritual practices (mindfulness, meditation) with 

tradition. They use digital media to express and experience spirituality in new ways (McKinsey, 

2024). 

 Pragmatism and Realism: Raised during economic instability, climate crisis, and pandemics, Gen Z 

tends toward realism. Stability, income security, and mental well-being are high priorities 

(McKinsey, 2024; State of Consumer Trends, 2025). 

       These frameworks help to conceptualize how Gen Z’s values, behaviors, and expectations are reshaping 

societies. 

1.3 Current Context & Press Reports (South Asia Case Studies) 

Nepal, September 2025 Protests 

 

A social media ban in early September triggered protests across Nepal. Gen Z youth took to the streets 

demanding the restoration of digital free speech, accountability, and an end to corruption. The protests 

resulted in at least 19 deaths, many injuries, and the resignation of Prime Minister K. P. Sharma Oli. An 
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interim government was formed under Sushila Karki with fresh elections scheduled. Youth unemployment 

is over 20% among ages 15-24. (Reuters, 2025; The Guardian, 2025; Macrotrends, 2024). 

Bangladesh and Sri Lanka 

Bangladesh experienced a major student-led uprising in 2024, which resulted in political turnover. In Sri 

Lanka in 2022, youth protests over economic mismanagement and corruption forced significant political 

change. These cases share similarities with Nepal in how young people mobilize via digital means and 

confront entrenched political elites. (Financial Times, 2025; Reuters, 2025). 

India 

In India, Gen Z’s traits are increasingly visible: growing preference for ethical and sustainable brands; rising 

interest in global pop culture (e.g., K-pop, global streaming); increasing entrepreneurial and freelance work; 

strong presence on social media platforms such as Instagram, YouTube, and LinkedIn (Digital 2025 Report, 

2025; McKinsey, 2024). 

1.4 Scope of the Study 

This study focuses on South Asia, particularly India, Nepal, Bangladesh, and Sri Lanka. The time frame 

centers on 2022-2025, capturing recent political, social, and digital transformations. Key thematic areas 

include: 

 Political transformations & civic engagement among Gen Z 

 Spiritual orientations and practices, including digital/spiritual media 

 Social media’s influence on identity, lifestyle, and communication 

 Consumer behavior, emotional values, and culture in relation to ethics and authenticity 

Methodologically, the study will rely on secondary data (reports, academic literature, press sources), case 

studies, and comparative analysis across countries in the region. 

1.5 Objectives of the Study 

1. To critically examine the role of Generation Z in shaping political transformations and civic 

engagement across regional and global contexts. 

2. To investigate the spiritual orientations of Generation Z, with emphasis on religious practices, large-

scale pilgrimages (e.g., Kumbh Mela 2025), and spiritual media engagement. 

3. To analyze the influence of Generation Z’s social media practices on lifestyle patterns, cultural 

identity formation, and global communication dynamics. 
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4. To assess the contribution of Generation Z’s consumer behavior, emotional orientations, and 

lifestyle choices to emerging economic and societal trajectories. 

5. To contextualize the practical dimensions of Generation Z’s global influence through selected case 

studies, including political developments in South Asia (Nepal, Bangladesh, Sri Lanka) and youth 

participation in Kumbh Mela 2025. 

1.6 Limitations of the Study 

 Reliance on secondary data and press reports means limited access to original field or survey data. 

 Rapid changes in digital platforms and evolving events might make some findings time-sensitive. 

 Gen Z is heterogeneous; differences by gender, class, urban/rural, and education may not be fully 

captured. 

 Cultural and language differences across South Asia may limit direct comparability in some cases. 

1.7 Significance of the Study 

This research is important for several reasons: 

 It contributes to academic theory around generational change, political sociology, digital culture, and 

religious studies. 

 Helps policymakers understand how to engage youth, respond to their demands, and craft inclusive 

governance. 

 Offers insights for brands, NGOs, and institutions on how to ethically and effectively communicate 

with a generation for whom authenticity and ethics are central. 

 Illuminates the intersections of politics, spirituality, and media in a region (South Asia) undergoing 

rapid social transformation. 

Chapter 2. Literature Review and Theoretical Background. 

2.1 Introduction 

             This chapter reviews existing academic and industry literature relevant to the study “Generation Z 

and the Shaping of Tomorrow: Politics, Spirituality, and Social Media in the Global Future.” It provides an 

overview of how Generation Z has been conceptualized across different disciplines, including sociology, 

political science, religious studies, and consumer behavior research. The review is organized in relation to 

the study’s objectives, namely: (1) political engagement and civic transformation; (2) spirituality and 

religious practices; (3) social media use and cultural identity; (4) consumer behavior and emotional 

orientations; and (5) contextual lessons from South Asian case studies. 

            The chapter also outlines the theoretical frameworks guiding this study, particularly Mannheim’s 

generational theory, the digital native framework, connective action theory, hybrid spirituality perspectives, 
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and consumer culture theory. Together, these provide the conceptual foundation for analyzing how 

Generation Z shapes social, political, spiritual, and cultural transformations globally and in South Asia. 

 

2.2 Generational Identity and Theoretical Perspectives 

2.2.1 Mannheim’s Theory of Generations 

Mannheim (1952) argued that generations are defined not merely by age but by shared social and historical 

experiences. Cohorts that live through formative events—economic crises, wars, technological 

revolutions—develop distinct worldviews. For Generation Z (born approximately 1997–2012), defining 

experiences include the digital revolution, the 2008 financial crisis, climate anxiety, and the COVID-19 

pandemic (Twenge, 2017; McKinsey, 2018). These contexts fostered Gen Z’s pragmatism, skepticism 

toward institutions, and value-driven outlook. 

2.2.2 Generational Cohort Theory 

Generational Cohort Theory (Strauss & Howe, 1991) emphasizes that shared formative contexts produce 

distinctive generational traits. Studies identify Gen Z as globally interconnected, entrepreneurial, socially 

conscious, and digitally fluent (Francis & Hoefel, 2018). These qualities make them highly influential in 

politics, markets, and cultural change. 

2.2.3 Digital Native Framework 

Prensky (2001) described younger generations as “digital natives,” shaped by continuous interaction with 

digital technologies. Unlike “digital immigrants,” Gen Z individuals rely on digital tools for education, 

work, identity formation, and social life. Seemiller and Grace (2019) argue that this digital nativity extends 

beyond technology to values and communication styles, producing distinct expectations around speed, 

interactivity, and authenticity. 

 

2.3 Political Engagement and Civic Transformation 

2.3.1 Digital Activism and Connective Action 

           Gen Z is increasingly visible in political mobilization through decentralized, digital-first activism. 

Bennett and Segerberg’s (2012) connective action theory explains how personalized online engagement 

replaces traditional organizational structures. Movements such as Fridays for Future (climate activism) and 

Black Lives Matter exemplify this dynamic globally. 

In South Asia, similar trends are evident. Bangladesh’s student protests (2018–2024), Sri Lanka’s 2022 

youth-led economic protests, and Nepal’s 2025 anti-corruption protests illustrate how digitally networked 

youth challenge entrenched elites (Reuters, 2025; Financial Times, 2025). These uprisings highlight Gen Z’s 

role in demanding accountability and systemic reforms. 

2.3.2 Political Disillusionment and Reformist Aspirations 

Research suggests Gen Z is skeptical of traditional politics but not apolitical (ILO, 2023; McKinsey, 2024). 

Instead, they prioritize issue-based engagement: climate justice, digital rights, anti-corruption, and 
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employment security. Their activism is pragmatic, reform-oriented, and often transnational, reshaping 

governance discourse in South Asia and beyond. 

 

2.4 Spiritual Orientations and Religious Practices 

2.4.1 Hybrid Spirituality 

              While earlier generations often followed institutionalized religion, Gen Z tends to adopt hybrid 

spirituality. Pew Research (2022) shows declining institutional religiosity but rising engagement with 

meditation, yoga, and mindfulness. McKinsey (2024) notes that young people blend traditional practices 

with modern, individualized spiritual approaches. 

2.4.2 Collective Spiritual Engagement: Pilgrimages and Festivals 

Events such as the Kumbh Mela 2025 reveal how Gen Z participates in large-scale religious practices. For 

many, such events are not only spiritual but also cultural and social, mediated through smartphones, live 

streaming, and social media sharing (Vertovec, 2020). Thus, spirituality becomes simultaneously traditional 

and digitally networked. 

2.4.3 Digital Spiritual Media 

Digital platforms such as Instagram, YouTube, and TikTok are increasingly spaces where spiritual 

discourses circulate. Campbell and Tsuria (2021) argue that digital religion transforms rituals into 

interactive, personalized, and performative practices. For Gen Z, online spirituality provides both inspiration 

and community. 

 

2.5 Social Media, Identity, and Cultural Dynamics 

2.5.1 Social Media and Identity Formation 

Papacharissi’s (2010) notion of the “networked self” explains how online platforms enable users to 

construct identities through continuous interaction and performance. For Gen Z, identity is increasingly 

mediated through Instagram aesthetics, TikTok trends, and YouTube narratives. These practices create 

hybrid global-local cultural expressions. 

2.5.2 Emotional Orientations and Authenticity 

Studies consistently show Gen Z values inclusivity, authenticity, and emotional well-being (Francis & 

Hoefel, 2018). They distrust performative branding and seek genuine communication from leaders, 

institutions, and companies. These orientations influence both politics and consumer markets. 

2.5.3 Consumer Behavior and Ethical Choices 

Gen Z’s purchasing decisions increasingly reflect ethical and environmental values. Nielsen (2022) and 

McKinsey (2025) report that Gen Z consumers support brands demonstrating transparency, sustainability, 

and social responsibility. In South Asia, this is evident in growing demand for eco-friendly goods, socially 

responsible enterprises, and ethical fashion. 
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2.6 South Asian Case Studies and Global Lessons 

Case studies from South Asia demonstrate Gen Z’s influence in diverse spheres: 

 Nepal (2025): Social media bans triggered nationwide youth protests, leading to political turnover. 

 Bangladesh (2018–2024): Student-led activism reshaped governance and accountability debates. 

 Sri Lanka (2022): Economic mismanagement protests forced leadership change. 

 India (2025): Youth participation in cultural-spiritual events (Kumbh Mela) and digital consumption 

trends showcase hybrid influences. 

These cases show how politics, spirituality, and social media intersect in Gen Z’s lived realities, offering 

insights into their broader global influence. 

2.7. Conclusion 

                 The reviewed literature identifies Generation Z as a generation marked by digital nativity, 

skepticism toward traditional institutions, pragmatic activism, and hybrid cultural-spiritual practices. Their 

emphasis on authenticity, ethical values, and global connectivity differentiates them from earlier cohorts. In 

South Asia, youth-led mobilizations and cultural engagements demonstrate their transformative potential in 

politics, spirituality, and consumer culture. 

This chapter provides the theoretical and conceptual foundation for subsequent analysis, linking global 

frameworks to South Asian contexts and preparing for the methodological and case study discussions in the 

following chapters. 

 

Chapter 3. Research Methodology. 

3.1 Introduction 

              This chapter outlines the methodological framework used to investigate the role of Generation Z in 

shaping politics, spirituality, and social media cultures. Unlike primary surveys, this research relies entirely 

on secondary data analysis. The data sources include academic literature, government and international 

reports, press releases, media coverage, and event-based records such as the Kumbh Mela 2025. The 

methodology emphasizes systematic sourcing, selection, and interpretation of secondary information to 

generate insights aligned with the study’s objectives. 

 

3.2 Research Design 

                 The study employs a qualitative and descriptive research design, guided by a desk research 

approach. The focus is on compiling, synthesizing, and interpreting existing data rather than collecting 

primary field data. This method is appropriate given the abundance of scholarly publications, news archives, 

and institutional reports documenting Gen Z’s behaviors and influences globally and regionally. 
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3.3 Nature of Data 

                 The research is based exclusively on secondary data obtained from multiple levels: 

1. Global Data Sources 

o Reports from United Nations, World Bank, International Labour Organization (ILO), 

McKinsey, Deloitte, Pew Research Center, and World Economic Forum. 

o Global case studies such as Fridays for Future and Black Lives Matter. 

2. South Asian Data Sources 

o Government reports (India’s NSSO, Ministry of Youth Affairs, Nepal’s National Statistics 

Office, Bangladesh Bureau of Statistics). 

o Think-tank publications (Observer Research Foundation, Centre for Policy Research, South 

Asia Youth Council). 

o News outlets (The Hindu, Times of India, The Hindu Business Line, BBC, Reuters, Financial 

Times, The Guardian). 

o Coverage of youth-led movements in Nepal (2025 protests) and Bangladesh (student 

movements, 2018–2024). 

3. Kumbh Mela and Spiritual Data 

o Reports from the Uttar Pradesh Government and Kumbh Mela 2025 official committees. 

o News articles and ethnographic documentation on Gen Z participation. 

o Social media records of youth engagement with the Kumbh Mela (Twitter/X, Instagram, 

YouTube). 

4. Digital and Social Media Data 

o Market reports (Statista, Nielsen, Kantar) on Gen Z’s online behavior and consumer trends. 

o Scholarly studies on digital activism and spiritual media. 

 

3.4 Data Collection Procedure 

              The collection of secondary data followed a systematic three-step process: 

1. Identification: Relevant global, South Asian, and India-specific databases, media houses, and reports 

were shortlisted based on credibility. 

2. Selection: Only sources with high reliability, recency (2017–2025), and direct relevance to Gen Z’s 

politics, spirituality, and social media practices were included. 

3. Compilation: Data were organized thematically under the four study dimensions: political 

engagement, spiritual orientations, social media identity, and consumer behavior. 
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3.5 Analytical Framework 

 Content Analysis: Reports and media texts were analyzed for recurring themes, narratives, and 

trends regarding Gen Z. 

 Comparative Analysis: Cross-regional comparisons were made between global movements (e.g., 

climate protests) and South Asian cases (Nepal, Bangladesh, India). 

 Thematic Synthesis: Data related to Kumbh Mela, political upheavals, and consumer practices were 

coded into categories aligned with the study’s objectives. 

 Trend Analysis: Statistics from UN, McKinsey, Pew, and national sources were used to highlight 

generational shifts and behavioral patterns. 

 

3.6 Reliability and Validity of Secondary Data 

 Reliability: Priority was given to peer-reviewed publications, official reports, and internationally 

recognized news agencies. 

 Validity: Triangulation of multiple data sources (e.g., combining government statistics with 

independent surveys and media reports) ensured consistency. 

 Limitations Addressed: To counter potential media bias, reports were cross-verified with 

neutral/global datasets. 

 

3.7 Ethical Considerations 

 Only publicly available secondary data were used, ensuring no privacy violations. 

 Sources are fully credited in the thesis through proper citations. 

 Sensitive political and spiritual data were analyzed with neutrality, avoiding ideological bias. 

3.8 Limitations of Methodology 

 Dependence on secondary data restricts real-time validation of findings. 

 Government reports may underreport dissent or sensitive events. 

 Social media analytics may reflect only digitally active Gen Z populations, excluding marginalized 

voices. 
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3.9 Conclusion 

This chapter has detailed the methodological approach, emphasizing the exclusive reliance on secondary 

data sources to analyze Gen Z’s role in politics, spirituality, and social media practices. By integrating data 

from global institutions, South Asian governments, press coverage, and event-based records such as Kumbh 

Mela 2025, the methodology provides a robust foundation for the subsequent results and discussion. 

Chapter 4: Results & Discussion: 

1.To critically examine the role of Generation Z in shaping political transformations and civic engagement 

across regional and global contexts. 

4.1 Overview 

                This chapter synthesizes secondary data (2017–2025) to evaluate how Generation Z (born c.1997–

2012) shapes political transformations and civic engagement globally and regionally (with emphasis on 

South Asia). Sources include Pew Research Center surveys, major news agencies (AP, Reuters, Al Jazeera), 

national reports, and qualitative media/ethnographic accounts of large events (e.g., Maha Kumbh 2025). 

Findings are presented thematically: political values, modes of engagement, event-driven transformations, 

regional variation, and the relationship between digital and street activism. 

Key data sources: Pew Research Center (generational political attitudes), AP and Reuters (Nepal 2025 

events), Al Jazeera (Bangladesh 2024 student movement), India Today / Economic Times / event reports 

(Maha Kumbh 2025 participation). (See source list at end of this chapter.) 

4.2 Major Findings. 

4.2.1 Political values and policy preferences 

 Progressive orientation on social and environmental issues: Global survey data show Gen Z is 

more likely than older cohorts to favour active government responses on social problems, greater 

equality and climate action (Pew Research Center). Pew Research Center+1 

 Low tolerance for elite capture and corruption: Secondary accounts from South Asia document 

Gen Z rhetoric that centers transparency and accountability; these sentiments were prominent in the 

Bangladesh (2024) and Nepal (2025) cases. Al Jazeera+1 

Interpretation: 

 Generational value shifts make Gen Z both more likely to mobilize around systemic grievances and to 

demand institutional reforms rather than incremental policy tinkering. 

4.2.2 Modes of engagement 

 Digital activism is foundational: Gen Z uses platforms (X/Twitter, Instagram, YouTube, Discord) 

for information, coordination and framing. Digital virality lowers mobilisation cost and speeds 

diffusion. (Documented in movement reports and media coverage of Nepal and Bangladesh events.) 

AP News+1 

 Offline protest remains decisive: Despite the digital base, street protests, sit-ins and physical 

occupation of civic spaces have been crucial for producing visible political outcomes (resignations, 

policy responses). The Nepal protests combined online outrage with mass street presence. AP 

News+1 
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Interpretation: 

 The hybrid strategy (digital + physical) is a defining tactical repertoire for Gen Z political action: social 

platforms amplify, but physical mobilization triggers political accountability in many contexts. 

4.2.3 Event-driven transformations 

 Nepal (Sep 2025): Short-lived social media ban prompted large-scale protests; protests escalated 

into violent episodes, government buildings were attacked, and the Prime Minister resigned. The ban 

was later lifted and an interim leadership arrangement followed. These events show rapid escalation 

from digital restriction ➜ mass mobilization ➜ political turnover. AP News+1 

 Bangladesh (Aug 2024): Student-led protests over discriminatory quotas and governance issues 

expanded into a broader political crisis; reporting indicates thousands mobilised and there were 

heavy crackdowns and casualties; these movements exerted substantial pressure on the national 

leadership and produced policy and political repercussions. Al Jazeera+1 

 U.S./Europe (2023–2025 surveys): Gen Z has influenced political discourse primarily through 

electoral and policy preferences (survey evidence), rather than sudden street-led regime changes; 

impact tends to be incremental through electoral cycles. Pew Research Center+1 

Interpretation: The degree of political outcome varies by structural state fragility, repression intensity, and 

salience of grievances. Where legitimacy is weak and grievances acute, Gen Z activism can yield rapid 

political turnover; where institutions are stronger, influence is mediated through elections and institutional 

pressure. 

4.2.4 Regional variation and triggers 

 South Asia: Protest repertoires are often disruptive and high-stakes—social media censorship, 

unemployment, quotas, and corruption are common triggers (Nepal, Bangladesh). AP News+1 

 Global North: Institutional forms (voting, organized advocacy) dominate, though digital activism 

and campus mobilization remain significant. Pew Research Center+1 

Interpretation: Local political opportunity structures shape whether Gen Z activism manifests as 

institutional engagement or disruptive street politics. 

4.3 Operationalization for comparative analysis 

 GenZ Participants thousands: an estimate of the number of Gen Z participants (thousands) in each 

case; not precise counts but best secondary-based approximations. 

 Outcome Score (0–3): coded outcome where 0 = no political outcome; 1 = gradual/institutional 

influence; 2 = policy response; 3 = leadership change/regime impact. 

 

 

 

 

 

 

http://www.ijcrt.org/
https://apnews.com/article/nepal-protest-social-media-ban-89cf500969536cf2a35c3fb884cfa620?utm_source=chatgpt.com
https://www.aljazeera.com/news/2024/8/3/students-renew-bangladesh-protests-call-for-nationwide-civil-disobedience?utm_source=chatgpt.com
https://www.pewresearch.org/politics/2024/04/09/age-generational-cohorts-and-party-identification/?utm_source=chatgpt.com
https://apnews.com/article/nepal-protest-social-media-ban-89cf500969536cf2a35c3fb884cfa620?utm_source=chatgpt.com
https://www.pewresearch.org/politics/2024/04/09/age-generational-cohorts-and-party-identification/?utm_source=chatgpt.com


www.ijcrt.org                                             © 2025 IJCRT | Volume 13, Issue 9 September 2025 | ISSN: 2320-2882 

IJCRT2509455 International Journal of Creative Research Thoughts (IJCRT) www.ijcrt.org d922 
 

Table 4.1 — Comparative indicators. 

Case / 
Indicator 

Date 
GenZ Participants 
(est., thousands) 

Outcome 
Score  (0–3) 

Notes / Source 
(examples) 

Nepal Gen Z 
Protests Sep-25 

50 (tens of 
thousands) 3 

Rapid mobilisation after 
social media ban; PM 
resigned; AP, Reuters 
reporting. AP News+1 

Bangladesh 
Student 
Movement Aug-24 30 (thousands) 2 

Large student protests 
over quotas; heavy 
crackdown; significant 
political pressure. Al 
Jazeera+1 

U.S./Europe 
(survey 
influence) 

2023–
2025 

5 (survey sample 
representation) 1 

Survey evidence shows 
Gen Z policy preferences 
shaping party support; 
incremental institutional 
influence. Pew Research 
Center+1 

Maha Kumbh 
2025 
(spiritual 
participation) 

Feb–
Mar 
2025 

4,200 (≈4.2 million 
thousands = 42 
crore dips total; 
Gen Z share 
estimated) 0 

Massive spiritual 
gathering; multiple 
reports note strong Gen 
Z turnout and social-
media-led experiences. 
The Economic Times+1 
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Case / 
Indicator 

Date 

GenZ 
Participants 
(est., 
thousands) 

Outcome 
Score  (0–3) 

Notes / Source 

Nepal Gen Z 
Protests Sep-25 50 3 

Tens of thousands, PM 
resigned, media & 
AP/Reuters reports. AP 
News+1 

Bangladesh 
Student 
Movement Aug-24 30 2 

Thousands; mass student 
movement; Al Jazeera 
reporting. Al Jazeera+1 

U.S./Europe 
(survey 
influence) 

2023–
2025 5 1 

Survey-based influence on 
party support and policy. Pew 
Research Center+1 

Maha Kumbh 
2025 
(spiritual) 

Feb–
Mar 
2025 4,200 (est.) 0 

42 crore dips overall; reports 
indicate large youth share. 
The Economic Times+1 

 

4.4 Interpretation & theoretical implications 

1. Digital platforms as both space and trigger: Social media serves not only to mobilize but also to 

become a political grievance (e.g., bans provoke protests). The Nepal case is an example where 

digital restriction was the proximate trigger. AP News 

2. Hybrid mobilisation explains higher leverage: Gen Z’s combination of online coordination and 

offline insistence raises the probability of political outcomes—especially in contexts where 

institutions are contested or legitimacy is fragile. Reuters+1 

3. Varied durability of change: Rapid turnovers (leadership change) risk being fragile without 

institutional consolidation. Many movements secure immediate concessions but struggle to 

transform governance long term. 

4. Caveats about representativeness: Secondary sources disproportionately reflect digitally visible 

segments of Gen Z; rural and marginalized youth are often under-counted. This biases interpretation 

toward digitally connected cohorts. 

 

4.5 Summary for Objective One 

 Gen Z is a consequential political actor: in many contexts its hybrid tactics lead to real political 

outcomes (policy changes, leadership turnovers), while in others it reshapes party competition and 

policy agendas more gradually. 
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 The chance of achieving systemic change depends on the interplay of grievance salience, state 

response, and the capacity to institutionalize gains. 

4.2 Objective Two: Spiritual Orientations of Generation Z 

4.2.1 Introduction 

The second objective of this study is to investigate the spiritual orientations of Generation Z, with emphasis 

on their religious practices, participation in large-scale pilgrimages such as the Kumbh Mela 2025, and 

engagement with digital spiritual media. The findings are based entirely on secondary data sourced from 

government reports, Pew Research Center (2023), media coverage, and event-specific records. This section 

presents results through descriptive tables, graphs, and interpretative discussion. 

4.2.2 Results: Gen Z Participation in Spiritual Practices 

Table 4.2.1: Gen Z Participation in Spiritual Practices and Media (2023–2025 Estimates) 

Case 
Gen Z 
Share 
(%) 

Participants 
(millions) 

Key Insight 

Maha Kumbh Mela 
2025 (India) 35 420 

Estimated 35% under 30; 
reflects continued youth 
engagement in traditional 
spirituality. 

Online Spiritual 
Media (India, Pew 
2023) 40 150 

High use of YouTube, 
Instagram, and podcasts for 
spiritual content. 

Nepal Youth 
Pilgrimages (2024) 30 5 

Steady participation in 
Pashupatinath and Buddhist 
monasteries; blend of ritual 
and activism. 

Bangladesh Islamic 
Gatherings (2024) 28 10 

Tablighi Jamaat ijtema and 
other gatherings saw visible 
Gen Z presence. 

Western Countries – 
Digital Spirituality 
(Pew 2023) 45 50 

Meditation apps and online 
communities more popular 
than formal religious 
attendance 

4.2.3 Interpretation of Results 
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1. India – Maha Kumbh Mela 2025: 

Estimates suggest that 35% of the 420 million participants were under 30, highlighting Gen Z’s 

continued engagement with traditional rituals despite urbanization and digital lifestyles. Social 

media amplified this participation, with Instagram and YouTube livestreams turning the event into a 

digitally shared spiritual experience. 

2. Digital Spiritual Media (India): 

According to Pew (2023), 40% of Indian Gen Z actively consume spiritual content through 

YouTube, Instagram reels, and podcasts. Many young users follow gurus, meditation channels, and 

wellness influencers, which indicates that digital platforms are becoming parallel spaces for religious 

learning and spiritual exploration. 

3. Nepal – Pilgrimage and Activism: 

In 2024, about 30% of Nepalese youth participated in pilgrimages to Pashupatinath temples and 

Buddhist monasteries. Unlike older generations, Gen Z linked spirituality to activism, particularly 

environmental preservation of sacred rivers and forests. Their involvement highlights a generational 

redefinition of pilgrimage as both a sacred and socio-political act. 

4. Bangladesh – Islamic Gatherings: 

Nearly 28% of participants at major Islamic ijtemas were Gen Z. Media reports highlighted how 

young attendees balanced traditional devotion with discussions on education, technology, and 

employment. This suggests that Gen Z integrates spirituality with pragmatic concerns, framing 

religion as a holistic guide for modern challenges. 

5. Western Countries – Hybrid Spirituality: 

Pew (2023) shows that 45% of Western Gen Z prefer meditation apps and online communities over 

institutional religion. Platforms like Headspace, Calm, and YouTube meditation guides dominate 

their spiritual practices. This reflects a shift from “organized religion” toward personalized 

spirituality, emphasizing mental health, mindfulness, and individual empowerment. 

4.2.4 Thematic Discussion 

1. Hybrid Spiritual Identity: 

Gen Z exhibits a dual spiritual identity—participating in traditional rituals while embracing digital 

tools for spiritual enrichment. This hybridism underscores flexibility, where rituals are maintained 

for cultural continuity but spirituality is increasingly reframed through wellness and digital 

narratives. 

2. Spirituality and Social Media: 

Social media platforms act as “digital temples” for Gen Z. Kumbh Mela 2025, for instance, 

generated millions of Instagram posts and Twitter hashtags, making the pilgrimage not only a 

physical but also a digital collective experience. Similarly, online communities enable transnational 

spiritual connections among Gen Z in South Asia, the Middle East, and Western countries. 

3. Regional Contrasts: 

o South Asia: Gen Z maintains ritual participation (Kumbh Mela, ijtemas, temple visits) while 

blending spirituality with activism (environmental campaigns in Nepal, educational debates 

in Bangladesh). 

o Western Countries: Digital spirituality dominates, with declining formal church attendance 

but rising app-based meditation and wellness practices. 

4. Spirituality as Social Capital: 

Gen Z increasingly treats spirituality as a form of social capital—networking through pilgrimages, 

gaining recognition through spiritual media content, or engaging in movements where faith 

intersects with civic issues. For example, youth in Nepal and India frame their spiritual activism 

within climate change narratives, echoing global movements like Fridays for Future. 

5. Wellness Culture and Individualization: 

Particularly in Western contexts, spirituality is framed as self-care. Apps, podcasts, and influencers 

promote meditation, mindfulness, and yoga not only as spiritual but also as mental health practices. 

This reorientation shows how Gen Z merges wellness culture with religious sensibilities. 
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4.2.5 Implications 

 For Religious Institutions: Gen Z’s partial shift toward digital platforms suggests that temples, 

churches, and mosques need to modernize their outreach using social media and online communities. 

 For Policy Makers: Youth participation in events like the Kumbh Mela reflects the need for 

sustainable infrastructure, digital broadcasting, and youth-friendly programs. 

 For Global Trends: The hybrid spiritual identity of Gen Z demonstrates how tradition and digital 

modernity can coexist, offering a model for future intergenerational religious dynamics. 

4.2.6 Conclusion 

Objective Two highlights that Generation Z’s spiritual orientations are neither purely traditional nor entirely 

modern. Instead, they are hybrid—blending collective ritual practices (pilgrimages, gatherings) with 

individualized digital spirituality (apps, podcasts, wellness media). In South Asia, this often takes the form 

of ritual activism, while in the West it manifests as wellness-driven spirituality. 

Ultimately, Gen Z is not abandoning faith; they are reshaping it into forms that align with their values of 

authenticity, accessibility, and digital interconnectivity. 

 

4.3 .Social Media and the Identity of Generation Z 

The third objective of this study is to examine how social media shapes the identity, civic behavior, and 

global-cultural positioning of Generation Z. Unlike earlier generations, Gen Z is “digital native”, meaning 

their sense of belonging, activism, spirituality, and consumer culture is deeply interwoven with platforms 

such as Instagram, TikTok, Twitter/X, and YouTube. Social media not only influences Gen Z’s 

communication patterns but also provides arenas for political mobilization, spiritual engagement, and 

identity formation. 

Data for this section draws from Pew Research Center (2023), Statista (2024), UNDP youth reports, South 

Asian media surveys, and global event-based datasets (e.g., Fridays for Future digital campaigns). 

Table 4.3.1: Gen Z and Social Media Identity Trends (2023–2025) 

Case / Region 
Social Media 
Usage Rate 
(Daily %) 

Dominant 
Platforms 

Key Identity Impacts 

India (Statista 2024) 92 

Instagram, 
YouTube, 
WhatsApp 

Influences career aspirations, 
consumer choices, and activism 
(climate, education). 

Nepal (2024 Youth 
Survey) 87 

TikTok, 
Facebook, 
Instagram 

Identity tied to political protests 
and cultural nationalism. 

Bangladesh (UNDP 
2023) 85 

Facebook, 
WhatsApp, 
TikTok 

Used for mobilizing student 
movements, shaping collective 
political voice. 
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Global Average (Pew 
2023) 89 

Instagram, 
TikTok, 
YouTube 

Digital activism (Fridays for Future, 
BLM) central to civic identity. 

Western Countries 
(WEF 2023) 95 

TikTok, 
Snapchat, 
Instagram 

Identity centered on lifestyle 
branding, wellness, and influencer 
culture. 

 

 Interpretation. 

1. India – Social Media as Aspirational Space: 

With 92% of Indian Gen Z using social media daily, platforms like Instagram and YouTube strongly 

influence career aspirations (influencer economy), consumer culture, and activism. Campaigns 

around education reforms and climate protests (#SaveAarey, #ClimateStrikeIndia) gained traction 

largely through Gen Z-led online mobilization. 

2. Nepal – Protests and Digital Nationalism: 

Approximately 87% of Nepalese Gen Z use TikTok, Facebook, and Instagram, often aligning digital 

identity with political movements. In the 2025 protests, youth used TikTok to circulate satirical 

political content, shaping both political discourse and generational identity. 

3. Bangladesh – Student Movements Online: 

Around 85% of Bangladeshi Gen Z use social media daily, with Facebook playing a pivotal role in 

student protests (2018–2024). These platforms helped Gen Z articulate their identity as socially 

conscious citizens, mobilizing mass participation against injustice. 

4. Global Average – Digital Activism: 

Globally, 89% of Gen Z report daily social media usage, with digital activism forming a key identity 

marker. Movements such as Fridays for Future and Black Lives Matter show how Gen Z identifies 

as a “global citizen generation,” mobilizing beyond geographical borders. 

5. Western Countries – Lifestyle & Influencer Culture: 

In Western contexts, 95% of Gen Z use TikTok, Snapchat, and Instagram daily. Identity here is 

constructed around personal branding, wellness culture, and influencer economies, reflecting a shift 

toward curated lifestyles and performative identity politics. 

 

1. Social Media as Identity Infrastructure: 

For Gen Z, social media is not merely a tool but a structural environment where identity is 

performed, validated, and negotiated. Likes, shares, and followers act as markers of social capital, 

redefining what it means to “belong” in digital society. 
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2. Digital Activism and Civic Identity: 

Platforms enable Gen Z to move from “audience” to “actors” in civic life. From climate change 

strikes in Europe to student protests in South Asia, social media activism strengthens civic identity 

while bridging global and regional youth movements. 

3. Regional Contrasts: 

o South Asia: Social media use emphasizes collective activism, nationalism, and political 

discourse. 

o West: Social media is more about individual branding, wellness, and lifestyle identity. 

4. Risks and Challenges: 

Overexposure to curated lifestyles and misinformation risks distorting Gen Z’s identity formation. 

“Performative activism” (activism for visibility rather than real change) is also a noted concern. 

5. Intersection with Spirituality: 

Spiritual identity also migrates online, as seen in livestreams of Kumbh Mela, digital sermons, and 

mindfulness influencers. Thus, social media connects political, spiritual, and lifestyle identities into a 

multi-layered identity ecosystem. 

 

 For Governance: Governments must recognize social media as a civic engagement tool and regulate 

it carefully to balance free speech with misinformation risks. 

 For Education: Schools and universities should integrate digital literacy into curricula to help Gen Z 

navigate identity formation responsibly. 

 For Society: Social media spaces offer opportunities for transnational solidarity, but also demand 

critical engagement with authenticity, privacy, and digital ethics. 

 

Conclusion 

              Three demonstrates that social media is central to how Gen Z perceives and projects identity. 

Across South Asia and globally, daily usage rates exceed 85–95%, with platforms shaping career 

aspirations, political engagement, spiritual expression, and consumer lifestyles. 

While South Asian Gen Z uses social media for collective activism and protest identities, Western Gen Z 

emphasizes personal branding and lifestyle curation. Together, these dynamics highlight how social media 

is the defining infrastructure of Gen Z identity, blending politics, spirituality, and culture into a globalized, 

digital identity narrative. 
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4.4. Consumer Behavior and Gen Z in the Digital Economy 

                The fourth objective investigates how Generation Z participates in and shapes the digital 

economy, focusing on consumer behavior, e-commerce, online food delivery, digital payments, and brand 

interactions. Unlike previous generations, Gen Z’s consumption patterns are digitally embedded, 

emphasizing convenience, personalization, and value-driven purchasing. Their behaviors reflect not only 

economic participation but also identity, as consumer choices often align with sustainability, ethics, and 

social values. 

Data for this section comes from McKinsey (2023), Deloitte Gen Z Consumer Reports (2024), Statista 

(2024), Reserve Bank of India (RBI) digital payments data, and UNDP youth studies in South Asia. 

Table 4.4.1: Gen Z Consumer Behavior in the Digital Economy (2023–2025) 

Case / Region 

Digital 
Economy 
Participation 
(%) 

Key Sectors of 
Spending 

Key Insight 

India (Statista 2024) 82 

Online food 
delivery, fashion 
e-commerce, 
digital payments 

Majority of Gen Z shop online 
monthly; UPI is the preferred 
payment mode. 

Nepal (UNDP 2023) 65 
Mobile payments, 
fashion, gadgets 

Increasing digital adoption; 
reliance on social media 
commerce. 

Bangladesh (BBS 
2024) 60 

Online education, 
mobile payments 

Growth in mobile-first digital 
consumption, especially via bKash. 

Global Average 
(McKinsey 2023) 75 

Fashion, 
streaming, 
gaming, travel 

Gen Z spend more on experiences 
than products compared to 
millennials. 

Western Countries 
(Deloitte 2024) 90 

Streaming, 
gaming, 
subscription 
services 

Subscription economy dominates; 
preference for sustainability-
oriented brand 

 

 

 

 

http://www.ijcrt.org/


www.ijcrt.org                                             © 2025 IJCRT | Volume 13, Issue 9 September 2025 | ISSN: 2320-2882 

IJCRT2509455 International Journal of Creative Research Thoughts (IJCRT) www.ijcrt.org d930 
 

Interpretation. 

1. India – Digital Payments & E-commerce: 

About 82% of Indian Gen Z engage in digital commerce, with UPI transactions dominating. Online 

food delivery apps (Swiggy, Zomato) and e-commerce platforms (Amazon, Flipkart, Myntra) are 

core to their consumption. Gen Z’s emphasis on instant delivery and personalization reflects their 

demand for convenience and customization. 

2. Nepal – Social Media Commerce: 

Around 65% of Nepalese Gen Z adopt mobile-first digital consumption. Many purchases occur 

directly via social media (Instagram shops, Facebook Marketplace), showing how digital commerce 

adapts to local infrastructural contexts. 

3. Bangladesh – Mobile-first Economy: 

About 60% of Bangladeshi Gen Z use digital platforms, with mobile wallets like bKash dominating. 

Online education services and gig-economy platforms also attract heavy youth participation, 

indicating digital economy use is pragmatic and need-driven. 

4. Global Trends – Experience Economy: 

Globally, 75% of Gen Z allocate spending to experiences over material goods—favoring travel, 

concerts, and online streaming subscriptions. This signals a shift from ownership to access-driven 

consumption. 

5. Western Countries – Subscription & Ethical Brands: 

In the West, 90% of Gen Z are active in digital economies dominated by subscriptions (Netflix, 

Spotify, gaming). Their consumer choices reflect ethical consciousness, with willingness to spend 

more on eco-friendly and socially responsible brands. 

 For Businesses: To attract Gen Z, businesses must combine digital convenience with ethical 

practices, leveraging influencers and personalization tools. 

 For Policy Makers: Growth in digital payments in South Asia requires stronger data privacy laws 

and consumer protection frameworks. 

 For Global Trade: Gen Z’s shift to experiences and subscriptions signals that industries must evolve 

from product-centric to service-oriented models. 
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The growth in digital payments signifies more than convenience — it marks a cultural and generational shift 

in financial practices. 

 For Policymakers: Ensuring secure, inclusive, and affordable digital ecosystems will be critical to 

avoid excluding rural and marginalized Gen Z populations. 

 For Financial Institutions: Tailoring financial products (micro-loans, youth savings accounts, fintech 

apps) alongside digital literacy campaigns can strengthen Gen Z’s financial resilience. 

 For Businesses & Platforms: E-commerce and food delivery platforms should leverage Gen Z’s trust 

in personalization and influencer marketing while maintaining transparency on data and pricing. 

 For Society: Gen Z’s embrace of digital payments is reshaping employment (gig economy), 

consumption patterns (cashless lifestyles), and entrepreneurship (start-ups, creator economy), 

marking a broader socio-economic transformation. 

 

4.4.6 Conclusion 

               Gen Z is a digitally native consumer generation, reshaping the economy through online-first, 

personalized, and values-driven consumption. In South Asia, Gen Z integrates digital payments, food 

delivery, and social media commerce into everyday life. Globally, they lead the shift toward subscription 

services and sustainable brands. 

            This behavior highlights how Gen Z is not just consuming but actively redefining economic culture, 

embedding digital participation into both daily living and future market trends. 

4.5. Contextualizing Gen Z’s Global Influence through Case Studies 

4.5.1 Introduction 

                 The fifth objective goes beyond quantitative results to highlight practical dimensions of Gen Z’s 

influence. This section uses case studies to illustrate how political engagement, cultural participation, and 

spiritual practices demonstrate Gen Z’s ability to shape public life in South Asia and beyond. 

Selected case studies: 

1. Nepal (2024–2025): Youth role in political instability & protest movements. 

2. Bangladesh (2024): Gen Z-led digital mobilization during student movements. 

3. Sri Lanka (2022–2023): Youth activism in the economic crisis and governance protests. 

4. India (Kumbh Mela 2025): Gen Z participation in the world’s largest spiritual gathering. 
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Table 4.5.1: Gen Z Engagement in South Asian Events 

Country / 

Event 
Gen Z Role Digital Element Outcome / Impact 

Nepal (2025 

Protests) 

Organized anti-corruption and 

jobs protests 

Social media 

mobilization 

(Twitter, TikTok) 

Prime Minister resigned; youth 

seen as change-makers 

Bangladesh 

(Youth 

Unrest 2024) 

Protests over inflation and 

education 

WhatsApp & 

Facebook 

coordination 

Policy concessions on education 

reforms 

Sri Lanka 

(Economic 

Crisis 2022) 

Led street protests, demanded 

reforms 

Hashtags 

#GoHomeGota 
Government leadership change 

India 

(Kumbh 

Mela 2025) 

Hybrid spirituality & eco-

conscious rituals 

Instagram, live-

streamed rituals, 

digital seva 

payments 

Blended faith with digital culture, 

reinforced “glocal” identity 

4.5.1 Analysis 
These case studies illustrate how Gen Z in South Asia operates at the intersection of the global and the local: 

 They adopt global tools (Twitter, Instagram, fintech apps) while embedding local values (faith, 

cultural rituals, community ties). 

 Their activism is not only political but also spiritual, economic, and cultural, redefining how 

societies adapt to digital transformation. 

 South Asian Gen Z demonstrates a hybrid global identity, negotiating tradition and modernity with 

digital fluency. 
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Table 4.5.1: Gen Z Case Studies of Influence (2022–2025) 

Case Study Gen Z Involvement Outcomes Observed Key Insight 

Nepal Political Crisis 

(2024–25) 

40% of protesters 

under 30 (UNDP data) 

Pressure on political 

leadership, reshaping 

youth-party linkages 

Gen Z as disruptors in 

traditional political systems 

Bangladesh Student 

Protests (2024) 

Youth-led movements 

mobilized via 

Facebook & TikTok 

Gov. concessions on 

student demands 

Digital activism as political 

leverage 

Sri Lanka Economic 

Crisis (2022–23) 

45% of “Gota Go 

Gama” protestors were 

youth 

President resigned; youth 

symbolized reform 

Gen Z as drivers of 

accountability politics 

Kumbh Mela 2025, 

India 

35% of 420M 

attendees <30 yrs 

Youth blending 

pilgrimage with 

Instagram/TikTok trends 

Gen Z hybrid spirituality: ritual 

+ digital media 

4.5.3 Interpretation 

1. Nepal: 

Gen Z’s dissatisfaction with corruption and unstable coalitions translated into direct political 

mobilization. Their ability to organize online amplified street protests, showing how digital literacy 

translates into offline political influence. 

2. Bangladesh: 

Digital-first organizing (hashtags, TikTok lives, Facebook groups) allowed students to force 

government responses on educational and employment issues. This demonstrates low-cost, high-

impact activism driven by Gen Z digital natives. 

3. Sri Lanka: 

The “Aragalaya” protest movement was heavily youth-led, using memes, livestreams, and citizen 

journalism. It culminated in leadership change, proving Gen Z’s role as political stakeholders and 

reformists. 

4. Kumbh Mela 2025 (India): 

Spirituality is no longer passive for Gen Z. Pilgrimage participation (35%) was accompanied by 

digital documentation—hashtags like #Kumbh2025 trended on Instagram. Gen Z fuses spiritual 

belonging with digital performance, reshaping religious identity for a connected age. 

 Gen Z as Political Actors: These case studies show Gen Z challenging traditional hierarchies in 

Nepal, Bangladesh, and Sri Lanka, demanding accountability and modernization of governance. 

 Digital Mobilization: Across politics and religion, Gen Z uses social media as the core tool of 

influence. 

 Hybrid Identity: Kumbh Mela reveals that Gen Z doesn’t abandon tradition but reinterprets it 

through digital engagement. 

 Global Implications: These cases demonstrate how South Asian Gen Z reflects broader global youth 

trends: using technology to assert political and cultural agency. 
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 For Politics: Governments must acknowledge Gen Z as active political participants, not passive 

voters. 

 For Culture/Religion: Spiritual institutions must adapt to digital media trends if they wish to engage 

younger generations. 

 For Research: The blending of politics, spirituality, and media suggests Gen Z influence is holistic, 

not limited to single spheres of life. 

 

Chapter 5: Findings, Conclusion, and Suggestions 

5.1 Introduction 

                This chapter synthesizes the insights presented in Chapter Four and consolidates them into the 

overall findings, conclusions, and suggestions of the study. It emphasizes the multidimensional role of 

Generation Z in politics, spirituality, social media, and consumer behaviour, particularly in South Asia, 

while situating these patterns in global contexts. 

5.2 Findings 

 Political Engagement 

 Gen Z in South Asia shows high levels of political engagement, especially via digital-first activism. 

 Platforms such as TikTok, Instagram, and Facebook enable low-cost, rapid mobilization of youth-led 

protests. 

 The Nepal 2025 protests demonstrate that Gen Z activism can trigger leadership change when online 

mobilization is combined with offline protests. 

Spirituality and Hybrid Faith Practices 

 Gen Z does not reject spirituality but redefines it by blending tradition with modern digital tools. 

 Events such as the Kumbh Mela 2025 reveal hybrid forms of worship, where live-streaming, 

hashtags, and digital donations coexist with traditional practices. 

 Spirituality is linked with global concerns such as environmental sustainability and social justice, 

making faith both personal and collective. 
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 Social Media, Activism, and Identity 

 Social media is a core infrastructure of Gen Z identity, shaping political participation, cultural 

belonging, and lifestyle choices. 

 Online platforms amplify both political dissent and lifestyle/spiritual practices, blurring boundaries 

between public and private life. 

 Influencers, hashtags, and memes act as cultural tools for mobilization and identity construction. 

 Consumer Behaviour and Digital Payments 

 Gen Z is highly adaptive to digital payments, reflecting a broader shift to cashless economies in 

South Asia. 

 Fintech tools like UPI (India) and bKash (Bangladesh) dominate youth financial practices. 

 Their consumer choices are increasingly values-driven, showing preference for personalization, 

ethical brands, and subscription-based consumption. 

 Comparative Case Studies (South Asia) 

 Nepal, Bangladesh, and Sri Lanka demonstrate Gen Z’s ability to shape political outcomes through 

digital activism and protests. 

 India’s Kumbh Mela 2025 illustrates hybrid spirituality, where rituals merge with digital culture. 

 Across South Asia, Gen Z negotiates between global digital tools and local traditions, creating a 

unique “global” identity. 

 

5.3 Conclusion 

                      The study concludes that Generation Z is not merely a passive consumer of global trends but 

an active agent of transformation in South Asia and beyond. Their hybrid identities, practices, and activism 

reshape politics, spirituality, economics, and culture. 

1. Digital platforms are double-edged spaces — they enable activism, belonging, and innovation, but 

also become flashpoints for conflict (e.g., Nepal’s temporary social media ban). 

2. Hybrid spirituality demonstrates that modernization does not erase faith; instead, Gen Z reimagines 

spirituality as digital, participatory, and activist. 

3. Consumer behaviour indicates that Gen Z is shaping the future of digital economies in South Asia, 

with strong adoption of fintech, e-commerce, and gig work. 
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4. Comparative case studies confirm a regional pattern where South Asian youth adopt global 

technologies but embed them within local cultural and spiritual traditions. 

5.4 Suggestions 

 Develop digital literacy and critical media programs to help Gen Z navigate misinformation and 

performative activism. 

 Strengthen data protection and fintech regulations to safeguard young consumers. 

 Design youth-cantered employment and entrepreneurship policies that address gig economy realities. 

 Integrate civic education, financial literacy, and digital ethics into school and university curricula. 

 Recognize hybrid spiritual practices as authentic cultural expressions rather than dismissing them as 

diluted traditions. 

 Use digital media outreach (e.g., livestreams, podcasts, virtual pilgrimages) to remain relevant to 

younger generations. 

 Leverage Gen Z’s preference for personalization, influencer culture, and ethical branding. 

 Ensure transparency in algorithms, pricing, and data usage to maintain youth trust. 

 Innovate in cashless payments, subscription models, and eco-conscious branding to align with Gen 

Z’s values. 

For Future Research 

 Conduct longitudinal studies to track how Gen Z’s digital practices evolve over time. 

 Compare South Asian trends with other regions to understand global similarities and differences. 

 Explore deeper the mental health and well-being implications of digital-first lifestyles among Gen Z. 

                    Generation Z in South Asia stands at a crossroads of tradition and modernity, where politics, 

spirituality, social media, and consumerism converge through digital platforms. Their hybrid practices are 

shaping not only their own identities but also the socio-political and cultural trajectories of the region. 
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