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ABSTRACT 

 

Mobile e-business benefit to sustainable business in several ways, and environmentally-friendly industry 

can actually attract more. In 2020, there were millions of online buyers in India alone — this number is 

supposed to increase by nearly several million by 2024.  Some shop online for convenience while others 

shop online for better insight into environmentally-friendly items/organizations. According to the global 

survey found that 73% of consumers would change their shopping habits. There is a perception that Mobile 

e-business is a sustainable practice and the information below is meant to provide insight into the impacts 

of e-business on the environment. When it comes to factors such as the supply chain, creating more 

environmentally-friendly practices may reduce operational costs as well as helping the environment. Online 

shopping you can reduce both the cost and environmental impact of packaging by consolidating orders into 

fewer packages and using logistical data to optimize the shipping process. In this paper we summarized the, 

mobile e-business can squeeze sustainable practices by choosing for environmentally-friendly business.  

 Introduction 

Now a days Mobile e-business has developed an important part of human day today life. The e-business 

platforms are not a privilege but rather a necessity for most people, particularly in the urban areas. There 

are several alternative e-business stages available for almost every aspect of our lives, starting from 

purchasing of everyday household items to online brokerage. In 21st century e-commerce has become most 

significant, frequently and most necessity device. There is contest to attain maximum growth and sales 

through internet. Information and communication technologies. The digital development is continuously 

growing in the public, private, and domestic sector in industrial economy. E-business has gained widespread 

coverage in trade and research publications, reporting various successful stories [1-2]. To gather evidence 

about role of E-business, there is a need to know the show channel between technology and human sector 

[3]. E-business can increase environmental sustainability through the channel of social-economic 

development [4-5]. Mobile e-business includes delivering information, products and payments through 
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mobile, or any other sources from the communications viewpoint. E-business involves advanced technology 

claims for the business workflow and transactions [6]. The service viewpoint, E-business works as an 

instrument that considers the desire of msanagement, consumers and firms to amend service costs while 

enhancing the service delivery speed and increasing the quality of products [7]. E-business offers the 

capability of selling and buying products and related information on the online services and the internet [8]. 

E-business is based on different viewpoints and conceptualizations, including the level of integration and 

nature of the technology involved.  

Our study adopts the basic aspects of information and communications technologies to articulate an 

understanding of mobile E-business. The information and communications technologies are basically 

categorised as ‘electronic sources of storing, processing, capturing, and communicating the information. 

Mobile E-business can be classified as using information and communications technologies to store, 

process, capture, and communicate business information.  

Previous literature reported that E-business positively impacts the environment by reducing energy 

consumption and increasing the efficiency of green transportation [9]. E-business positively impacts green 

factor productivity [10]. Thus, this argument ends with the positive impact of E-business on environmental 

sustainability [11]. 

The global economy has transformed into digitalisation due to advance electronic network. Mobile E-

business is considered the most concentrated and active demonstration of the digitalised world and has 

speedily penetrated every field of life [12]. Assessing the nexus between mobile E-business, human well-

being and environment is worthwhile for several reasons. Mobile E-business between households and firms 

is experiencing inexorable and rapid growth that revolutionised the various aspect of social and economic 

life. Hence, it is mandatory to explore how mobile E-business influences environmental sustainability. The 

impact of mobile E-business on environmental sustainability differs due to the difference in nature of 

shopping between materialistic consumption and e-shopping [13]. E-consumers usually do not buy cars or 

houses online. However, mobile E-consumers prefer to buy those goods and services which involve 

experience, such as attending concerts, going on holiday, and travelling. These kinds of experiences 

positively enhance human-wellbeing and ultimately increase environmental sustainability. The recent  

studies reveal that the use of technologies can be adopted to improve connectivity and creativity, such as 

personal computers, mobile phones, music players, and video and photo cameras that are directly connected 

to environmental sustainability [14]. Mobile E-business based shopping reports limited detrimental side 

effects as the consumer cannot exceed spending from the loaded amount onto the card. The supporters of 

the positive nexus between E-business and environmental sustainability argue that transportation is one of 

the major determinants of CO2 emissions. The literature argues that reduction in the use of the vehicle is one 

of the possible methods to reduce CO2 emissions [15]. Mobile E-business helps conduct business activities 

without travelling. It may help reduce CO2 emissions by allowing work from home and mobile shopping, 

in this way positively improving the environment.  

The Mobile E-business played an important role during the COVID-19 pandemic in providing access to 

products timely, on which strict restrictions were imposed to protect people’s health [16]. Outstanding 
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growth was experienced in the sale of goods, but due to lockdown policies, a great loss occurred in the 

tourism industry. The growth rate of E-business was recorded at 10% in Europe during 2020, which was 

14% during 2019. But it is forecasted that during 2021–2022 growth rate of E-business will increase to 12%. 

European Union environmental protection expenditures have intensified up to 54% during 2006–2021 [17]. 

However, environmental protection expenditures as percentage of GDP remain stable throughout the period. 

European Union has approved Climate Law and is devoted to combating CO2 emissions up to 55% till 2030 

that are determined to be climate neutral till 2050. The problem of pollution can be resolved via mobile E-

business. 

In this research paper we focused about the growth and pattern of e-business and Mobile e- commerce in 

India and its sales and impact in Indian economy, of all different types of e-business, my research paper 

restricts its study to mainly b2c types of business, though it did cover other types of mobile e-business and 

its social impact also in India via sales of m-commerce in India. Mobile e- commerce is the process of 

buying and selling of goods and services through wireless technology i.e. devices such as cellular telephones 

and personal digital assistants. Japan is observed as global leader of Mobile E-business. This is faster, secure 

and scalable mobile-business. In coming years, the contribution will significantly increase in global market 

with more and more mobile penetration in the mobile e-business In India. The market size of the online 

retail industry in India amounted to approximately 60 billion U.S. dollars in 2020. It showed an increasing 

trend since 2015. The online retail industry was forecasted to reach 73 billion U.S. dollars by 2022. It was 

found that this trend also continued to increase 85 U.S. dollars by 2023 shown in Fig.1. 

 
 

Fig1 Retail m-commerce sale in India (2015-2022) [source- stastia.com] Published by A. Minhas, Mar 17, 

2022 

 

Apart from Japan, United Kingdom, South Korea, Australia, Netherland are among the fastest growing 

mobile e-business economy of the world in 2015. In 2023 mobile e-business in India will comprise at least 

one – third of total retail ecommerce sale. Mobile e-business is growing rapidly as a stable and secure 

supplement to the mobile e-business world in India. As per requirement many small firms have also 

established online stores to have more impact and earn more profit for the enterprise. Thus, it is very much 

important to have secure and interactive online sites and app as they might play important role to achieve 

extra growth. In this research paper we went through the trend of mobile e-business in India which is rising 

significantly and also how service provider like 5G, 4G helped to increase the digital penetration in 
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India which helped to increase the mobile e-business sales in Indian economy. Equally government had also 

played important role through different laws and policies towards the growth of sales via internet which 

indirectly save our environment. 

 

Conclusion 

This study of research paper we came to know how important is mobile e-business industry currently in the 

worldwide. With context of India, we also try to find the upward trend of growth of mobile e-business in 

urban India, it also increases in mobile e-commence and digital penetration in India. Government policies 

and initiatives has also led to increase of mobile e-business in India in last few years. According to literature 

survey after demonization role of cashless and mobile economy in India has significantly increased. There 

is a lot have been done and a lot has to be done when it comes to mobile e-business in rural India. Also, we 

study impact of literacy rate and unemployment rate on the growth of mobile e-business industry in India. 

There is significant need to increase the literacy rate in India and also spread awareness among rural people 

in India about cashless economy and role of internet in India in today’s world. With need of more allocation 

of money towards cybercrime and strict laws need to be made, not only to make this process more secure 

but also reliable.  
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