www.ijcrt.org © 2025 IJCRT | Volume 13, Issue 3 March 2025 | ISSN: 2320-2882

IJCRT.ORG ISSN : 2320-2882

APy, 'NTERNATIONAL JOURNAL OF CREATIVE
@a% RESEARCH THOUGHTS (1JCRT)

An International Open Access, Peer-reviewed, Refereed Journal

Negative Effects Of Artificial Intelligence In The
Film Industry

! Viknesh Raja R S*,Dr Valarmathi Subramaniam,

! Research Scholar ,?Associate Professor,
1School of Science,
vels Institute of Science Technology and Advanced Studies (VISTAS),
Chennai,,India

Abstract: Artificial intelligence (Al) is revolutionizing the film industry by improving productivity,
cutting expenses, and speeding up production schedules by simplifying procedures like post-production,
visual effects, and scriptwriting. Significant obstacles, such as the loss of jobs, moral dilemmas, and the
possible demise of human-driven storytelling, are presented by this development. Because Al produces
content that frequently lacks emotional depth and originality, it poses a threat to job chances for
screenwriters, editors, and visual effects artists. Deepfake technology and Al-driven recommendation
algorithms are examples of ethical dilemmas that present questions regarding personal autonomy,
intellectual property rights, and the perpetuation of stereotypes. Copyright and authorship issues are further
complicated by the legal ambiguities surrounding Al-generated content. If used properly, artificial
intelligence (Al) can be a useful technology that complements human creativity rather than takes its place.
In order to maintain the human element that characterizes cinematic narrative, it can be helpful to balance
technological innovation with artistic integrity by establishing ethical laws, encouraging transparency, and
guaranteeing fair labor policies.

Index Terms - Artificial Intelligence, Face job displacement, Deepfake Technology.

|. INTRODUCTION

This is sample paper format only please use this format and follow this structure as per your requirement
Artificial Intelligence (Al) has become a potent instrument for producing and overseeing social media
content in recent years. Digital media is one of the businesses that have been greatly impacted by the quick
developments in artificial intelligence. Artificial intelligence tools like machine learning and natural language
processing have revolutionized user interaction, recommendation engines, and content production. It is
crucial to investigate and comprehend the ramifications of artificial intelligence as it develops further and
becomes more prevalent in digital media. The media and entertainment sectors were among the first to
embrace the digital revolution and take advantage of the rapidly evolving technology to produce better
content, enhance user experience, and build a strong brand presence. Creating special effects, analyzing
photos, and coming up with script ideas are just a few advantages of using Al in film and television
production. The use of Al in the motion picture business could lead to the loss of creativity. Al is capable of
learning from vast amounts of data, but it lacks emotion and creativity. In order to make a film, artists such as
directors and screenwriters must provide a distinct source of inspiration and uniqueness

From computer-generated imagery to motion capture, the film business has always welcomed technical
innovations. Nonetheless, the emergence of Al poses hitherto unheard-of difficulties. Although artificial
intelligence (Al) can improve editing, scriptwriting, and visual effects efficiency, its growing use rises
questions about employment losses, creativity, and moral quandaries (Smith, 2023). This essay analyzes the
negative effects of artificial intelligence on the motion picture business. There are other ethical issues, like
the loss of jobs for writers, editors, and directors. Content produced by Al may lack originality and frequently
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rely on pre-existing data instead of genuine creativity. Smaller studios find it challenging to incorporate Al
due to high prices and technical constraints. Furthermore, biases in Al training data and copyright issues
present both legal and creative challenges. Although Al can increase productivity, it cannot completely
replace human creativity due to its existing limits.

According to Chesney and Citron (2019), a significant obstacle is the spread of artificial intelligence
(Al)-generated deepfake technology and synthetic media, which have the ability to alter reality and
jeopardize the veracity of information. Al-generated news articles and deepfake videos have the potential to
propagate false information by making it hard for viewers to tell the difference between authentic and fake
content. Furthermore, Al-powered recommendation systems reinforce prejudices and restrict a range of
opinions by fostering filter bubbles and echo chambers (Pariser, 2011). Social polarization may be
exacerbated by this phenomenon, which limits exposure to other viewpoints.

The cinema industry is undergoing a change, but it also brings up important societal issues. As Al
automates tasks, writers, editors, and actors face job displacement. Deepfake technology creates moral
dilemmas by making it possible to use performers' likenesses without permission. Stereotypes can be
reinforced by bias in Al algorithms, which might impact representation. With Al-generated screenplays and
images, copyright and intellectual property rights are still ambiguous. There is a chance that human ingenuity
will be lost, which could result in formulaic narrative. Concerns about privacy are raised by Al-driven
surveillance, and as big studios gain control over the market with sophisticated Al capabilities, economic
disparity increases. For balanced future, ethical laws, openness, and cooperation between Al and human
innovation are crucial.

Il. REVIEW OF LITERATURE

The suggested study's briefly explain literature review of the film industry shows that numerous research
have been done too far to evaluate the detrimental effects of artificial intelligence on the film industry.
Discussing the problems that humans face as a result of the over use of Al applications in the film business

The film industry has a significant impact on culture, society, and personal conduct. Researchers have
identified a number of drawbacks, despite the fact that it offers economic advantages and amusement. These
include the upholding of negative stereotypes, the psychological effects on viewers, and moral dilemmas
pertaining to worker exploitation.

The film industry has seen a substantial transformation due to the rapid growth of artificial intelligence
(Al), which has affected post-production, special effects, and scriptwriting. Scholars and business
professionals, meanwhile, are worried about the drawbacks of integrating Al into filmmaking. The most
often mentioned problems include the loss of jobs, moral dilemmas with intellectual property, and the decline
in artistic authenticity in movies. The replacement of human labor by Al in the film business is one of the
biggest worries. Lobato (2021) asserts that traditional employment structures are in danger due to Al-driven
automation in visual effects, editing, and even screenplay generation, especially for creative professions like
editors, VFX artists, and screenwriters. The need for human expertise will decline as a result of Al-powered
tools' ability to complete jobs more cheaply and efficiently. Concerns regarding the long-term viability of
artists' and technologists' careers are raised by this tendency (Kaplan, 2023).

Intellectual property rights present another ethical dilemma for Al in filmmaking. The boundaries between
artistic ownership are blurred by deepfake technology and Al-generated scripts and digital actors' recreations.
According to academics like Anderson and Becker (2022), Al systems that have been trained on copyrighted
materials frequently generate derivative output without giving due credit or acknowledgment, which leads to
legal disputes over authorship and revenue sharing. Additionally, the unapproved digital resuscitation of
actors who have passed away has sparked debates about the ethical ramifications of posthumous Al
manipulation of actors' likenesses (Smith, 2020).

Furthermore, the creative authenticity of movies is in danger due to the dependence on Al-generated
content. Numerous filmmakers contend that Al-powered storytelling is devoid of the emotional nuance and
uniqueness that characterize narratives produced by humans. Al systems create material using pre-existing
patterns and data, which results in formulaic and predictable storytelling, as Richards (2021) points out. The
richness of cinema as an art form may eventually be diminished by this automated method, which restricts
creativity and lessens the human element that makes for gripping narrative (Nguyen, 2022). Even if Al offers
indisputable improvements in productivity and output quality, its drawbacks for the motion picture industry
cannot be ignored. Concerns about artistic integrity, intellectual property ethics, and the automation of
creative processes all call for serious thought and regulation. In order to preserve job possibilities and the
integrity of cinematic expression, future research should examine methods for integrating Al.
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I1l. NEGATIVE FACTORS (Al) IN FILM INDUSTRY

Although artificial intelligence (Al) has numerous advantages, there are also serious drawbacks. The
following are a few of the most significant:
3.1 Job Displacement in Film Production Industry
Artificial Intelligence (Al) is revolutionizing various industries, including film production, by automating
processes that traditionally required human labor. While Al enhances efficiency and reduces costs, it also
poses a significant threat to employment in the industry. Many creative and technical professionals face job
displacement due to Al-driven innovations. Al on job displacement in the film production industry,
highlighting concerns regarding employment loss, reduced creative opportunities, and ethical implications.
According to Smith and Jones (2021) Job displacement is among the most urgent issues surrounding Al in
the film business. Traditional positions in visual effects, editing, and scriptwriting are starting to be replaced
by Al-driven automation, which lowers the demand for human labor. Al-powered programs like Runway
ML and DeepDream have drastically reduced the need for manual editing in the film industry, which has
resulted in post-production employment losses. Al technology has automated several parts of filmmaking,
such as visual effects, editing, scriptwriting, and even acting with deepfake technology. Al-powered
software is replacing many traditional jobs, including those of video editors, animators, and special effects
artists, which lessens the need for human involvement (Kemp, 2021). Al-powered programs such as Adobe
Sensei and Runway ML expedite editing procedures, speeding up post-production labor but displacing
professionals who used to execute these jobs by hand (Brown, 2022).
The quick development of technology has fundamentally altered how people work and create in today's
modern society. Al is now a major emphasis in many industries because to the growing need for software
development and automation. Unquestionably, Al has increased productivity and efficiency, but it has also
raised worries about job loss. Artificial intelligence (Al)-driven devices and software are replacing many
traditional jobs, decreasing the need for human labor in regular and repetitive work. Workers that find it
difficult to adjust to the changing employment market have faced difficulties as a result of this change.
Artificial intelligence's place in creative industries like writing, music, and art is one of the most hotly
contested topics. Although Al-generated material is becoming more and more popular, there are drawbacks.
Many critics contend that the depth, feeling, and distinctive human touch that conventional artists contribute
to their work are absent from Al-generated art. Artificial intelligence (Al) uses algorithms to create writing,
music, and images based on patterns and data, yet it frequently fails to replicate the creativity and genuine
emotions of people. Character-driven stories are a prime example of this restriction, as Al-may not be able
to capture the nuanced emotions, cultural quirks, and individual experiences that characterize human nature.
Al-generated scripts reduce the need for screenwriters, and automated video editing software eliminates jobs
for editors.
Furthermore, Al algorithms are not flawless. Their inventions contain errors because they are trained on
data that is occasionally biased, faulty, or insufficient. Due to its heavy reliance on pre-existing styles and
patterns, Al may find it difficult to produce unique and profoundly significant work in artistic disciplines.
Artificial intelligence (Al) can support and foster creativity, but it cannot completely replace human artists'
depth of imagination and emotion. Notwithstanding these drawbacks, artificial intelligence is still
developing and playing a bigger part in society. Finding a balance where Al can complement human
ingenuity rather than take its place is now the difficult part. By fusing Al's powers with human creativity,
we may build a future in which technology improves our lives without sacrificing the fundamental qualities
of human expression.
3.2 Loss of Originality and Creative Integrity in the Motion Film Industry
Filmmaking is fundamentally creative, yet Al-generated screenplays and images frequently lack the
emotional nuance and uniqueness that human creators provide. These days, they are essential to filmmaking,
despite the limitations of Al-generated screenplays and pictures. Even though Al can produce material
quickly and analyze trends, it frequently lacks the emotional nuance and creativity that human storytellers
offer. This is due to Al's reliance on pre-existing frameworks and data patterns, which might result in
formulaic and predictable storylines rather than ones that are genuinely inventive or emotionally stirring.
One of the main issues with Al-generated content is that it has trouble telling complex stories and
developing distinctive characters. The personal experiences, feelings, and cultural insights that human
authors and filmmakers bring to their work give stories a captivating quality. Artificial intelligence, on the
other hand, works by spotting recurring themes and patterns in the material that already exists, which might
lead to content that seems unoriginal or repetitious.
Audiences may be overloaded with generic content as a result. Al's ability to mass-produce screenplays and
images based on prevailing patterns raises the possibility that filmmaking's originality may wane and the
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entertainment industry will become more uniform. If viewers see Despite these reservations, if Al is
employed in tandem with human filmmakers, it can still be a helpful tool in the process. Authors and
filmmakers can concentrate on more intricate facets of storytelling by using it to help with ideation, script
editing, and automating tedious jobs. Al has the ability to improve the creative process by offering insights
and expediting production, rather than displacing human creativity. This would leave the crucial artistic
components in the hands of human storytellers.

Additionally, the commercial viability of Al-directed movies frequently takes precedence above creative
integrity. Smith (2022) argues that the business will be dominated by safe, market-driven storytelling as Al-
generated material is largely determined by audience data analytics rather than artistic vision. The core of
experimental and thought-provoking film is being undermined by this trend, which also limits chances for
creative storytelling. Ultimately, artificial intelligence (Al) can help in filmmaking, but it cannot completely
replace the richness, uniqueness, and emotional resonance that human artists bring to their work. The future
of storytelling in the motion picture industry will depend on how well Al support is balanced with human
ingenuity.

3.3 Film Industry's Ethical Concerns and Deepfake Technology

The entertainment business has undergone a change because to deepfake Al technology, which makes it
possible to replicate actors' voices and faces realistically. Although this development presents intriguing
opportunities, it also brings up important moral and legal issues. The artificial resuscitation of performers
who have passed away is one of the most controversial features of deepfake technology. As demonstrated
by James Dean's upcoming role in a new movie and Peter Cushing's digital comeback in Rogue One: A Star
Wars Story, filmmakers have employed Al-generated actors to finish incomplete projects or produce whole
new performances. Some contend that this exploits an actor's image without their express authorization,
while others see it as a tribute to their legacy.

The issue of autonomy and authenticity is at the center of the ethical conundrum. Since actors spend their
entire life creating acts, it might be inaccurate to use deepfake Al to alter their likeness after they pass away.
Unauthorized use of their digital likeness can be dangerous, even for performers who are still alive. Al-
generated performances may be used by studios or other parties without the required authorization or
compensation if strict controls are not in place. Performers' careers and personal liberties may suffer if they
lose control over their own voice and image. There have been discussions on the ethical and legal
ramifications of digitally resurrecting actors who have passed away for new projects (Williams & Taylor,
2023).

Current legal regulations pertaining to deepfake technology differ from one country to another. Protections
have been put in place in some places; for example, California has a statute that forbids using a deceased
person's image for profit. Legislation, however, frequently lags behind the quick advancement of Al
technology, creating vulnerabilities that could be taken advantage of. Laws pertaining to intellectual
property might offer some protection, but they fall short in addressing the complexity of likenesses created
by artificial intelligence. The need for further precautions, such demanding express consent and equitable
compensation for Al-generated performances, is still up for dispute among policymakers and industry
experts. Carter (2021) goes into additional detail on how manipulated historical video might skew public
opinion, bringing up issues with digital modification and false information.

The potential abuse of deepfake technology is another significant worry. In addition to providing
amusement, deepfake Al has been used to produce false videos, disseminate false information, and take
advantage of people. When deepfake Al is used in the film business without proper oversight, it may result
in manipulative techniques like rewriting performances to fit stories that the actor may not have consented
to. This calls into question whether viewers can believe what they see on screen and whether media
authenticity is a real concern.It is imperative that the entertainment sector create moral standards and
regulatory frameworks to guarantee responsible use as deepfake technology develops. It will be crucial to
navigate the future of Al in filmmaking by finding a balance between innovation and actor rights.

3.4 Film Industry's Copyright and Intellectual Property Issues

Al-generated content comes with certain challenges, such as the risk of not informing people that Al was
involved in the creation process. To address this, it is important to clearly disclose when Al is used. Some
laws related to unfair competition might offer protection for Al-generated works.The World Intellectual
Property Organization (WIPO) is currently discussing the issue of Al authorship and possible laws around
it. Besides authorship, WIPO has also identified another concern—deepfake technology. Deepfakes use Al
to create realistic images, videos, and voices that can make someone appear to say or do things they never
actually did. This technology is improving quickly, and when deepfakes are made without a person’s
permission, they can raise serious issues beyond copyright, such as privacy violations and defamation. Well-
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known figures, such as celebrities, athletes, and politicians, are especially at risk because fake videos of
them can attract a large audience and generate significant profits. Even after these individuals pass away,
deepfakes of them could still be used for financial gain.

Al-generated content presents significant challenges for intellectual property (IP) ownership, as current
copyright laws primarily recognize human authorship. Since Al lacks legal personhood, works solely
created by Al may not qualify for copyright protection, leading to uncertainty regarding ownership and
usage rights. According to Smith (2023), legal frameworks worldwide are struggling to adapt to the rapid
advancements in Al-generated art, music, and literature. Additionally, filmmakers and content creators face
the risk of unauthorized Al reproductions, which could infringe upon their creative rights. As Al continues
to evolve, policymakers must establish clearer guidelines to balance innovation with copyright protection.
3.5 Film Industry's Decline of Human-Driven Storytelling
The increasing use of artificial intelligence (Al) in filmmaking has raised concerns about its potential impact
on cultural representation and creativity. Al lacks the human writers' and filmmakers' emotions and
profound cultural awareness, claims Martin (2020). Al-generated films may therefore prioritize financial
gain over the telling of complex and significant tales. The text emphasizes the drawbacks of technology
development, especially in the areas of artificial intelligence and filmmaking. It makes the case that films
that rely too heavily on technology may become monotonous and less representative of actual human
experiences. Furthermore, the development of Al may stifle human inventiveness and creativity, resulting in
the loss of moral and natural values. Concerns about the financial strain on middle-class people are also
raised by the potential for technology to exacerbate economic inequality. Furthermore, there may be ethical
and societal issues brought on by the growing reliance on Al in storytelling and other domains, which could
weaken human ties and emotional depth in the contemporary society. Discussions concerning the effects of
artificial intelligence (Al) on originality and creativity have been triggered by the film industry's adoption of
Al. Although artificial intelligence (Al) provides cutting-edge tools that can improve many facets of
filmmaking, it also poses problems that might compromise the fundamentals of artistic expression. One
significant worry is that because Al relies on data and patterns rather than human intuition and emotion, it is
unable to produce really creative ideas.

Directors, screenwriters, and other creative workers' distinct viewpoints and artistic ideas are crucial to the
filmmaking process. Films run the risk of becoming predictable and lacking the individual touch that makes
for great cinema if Al is widely employed to write scripts, produce music, or even choose camera positions.
Individual storytelling techniques, human experiences, and emotions are the sources of creativity in cinema.
The narrative is shaped by the artistic inspirations, cultural backgrounds, and personal insights that directors
and authors bring to their work, which Al just cannot match. Although Al is capable of analyzing a large
number of films already in existence and producing content based on recognized patterns, it lacks the depth
of human creativity necessary to create original and captivating stories. QOver-reliance on Al runs the risk of
producing homogenized content, where movies start to feel more like cliches and formulas than novel and
inventive.

In the end, rather than taking the role of filmmakers, Al should be viewed as a tool to assist them. Although
it can be utilized to improve special effects, come up with early concepts, or maximize production
efficiency, the core of narrative must always be human. Filmmakers need to strike a balance between
utilizing Al's skills and upholding their artistic integrity in order to maintain originality. In order to preserve
the enchantment of filmmaking, the future of cinema should embrace technology while making sure that
human ingenuity stays at the forefront of narrative.

IV.CONCLUSION
Filmmaking has been profoundly impacted by artificial intelligence (Al), which has transformed
automation, editing, visual effects, and scriptwriting. While artificial intelligence (Al) boosts productivity
and creativity, its increasing prevalence also raises questions about intellectual property, employment
displacement, loss of uniqueness, and ethical quandaries. Artificial Intelligence cannot fully replace the
creative spirit of filmmaking, which is based on human emotion, cultural sensitivity, and uniqueness.
Relying too much on Al-powered automation runs the risk of compromising artistic integrity, promoting
prejudices, and reducing the scope of diverse narrative. A balanced approach requires that Al be viewed as a
tool that enhances human creativity rather than taking its place. It is crucial to establish ethical and legal
frameworks, implement laws to safeguard jobs, and encourage transparency in the use of Al. Filmmakers
must use Al to increase productivity in areas like production administration, script analysis, and visual
effects while still prioritizing human-led storytelling. Studios should also publicly reveal Al-generated
content in order to uphold moral principles and audience confidence.
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Going forward, the film business must accept suitable Al integration to maintain artistic expression and
employment opportunities. With a well-regulated approach supported by ethical standards, workforce
adaptation programs, and inclusive Al training, filmmakers may capitalize on Al's potential while
preserving the human element that distinguishes narrative. By promoting a symbiotic relationship between
creativity and technology, the industry can fully benefit from Al without compromising the realism and
emotional nuance that make film such a powerful medium for expression.
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