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Abstract 

 Digital marketing related to the online shopping or E-Commerce. One to one dependent with the marketing 

field. It promotes for product and services. The lot of products and sales by the way of social media, display 

advertising, E-books and E-commerce.  It interconnected with the loyalty brands and quality selling the product 

to the online marketing. The digital marketing promotes a prior table opportunity for all kind of businesses to 

explore their goals to achieve the consumer in a cost-effective manner. Throughout the usable of varies E-

Commerce platforms, businesses easily examined that the goods & services and verify the perform of their 

marketing campaigns, at present statement. Day to day, digital marketing is increasing the marketing strategies 

and standing out of the world. Youngsters and adults have to use this digital marketing. The services of the digital 

marketer’s are Flip Kart, Meessho, Myntra, Amazon, Store11, Flip Kart Pharmacy and Glow Road. This Glow 

Road it’s based upon the Amazon. These are comes under digital marketing. The company names & company 

Symbols are differentiate but all are equal quality and brands. 

Keywords:- digital marketing, Flip Kart, Meessho, Myntra, Amazon, Quality, Marketing Field, 

Commodity, Goods & Services, Delivery Charges, E-Commerce, ornaments, dress materials and clothes. 

Introduction  

Digital marketing related to the online business. It’s inter-connected with that E-commerce. In 2000’s period 

peoples prefer the online business. After 2012, most of the youngsters are interesting to buy the dress, mobiles, 

ornaments’ etc. Even, we do the online business register by the consumer act 1986. 

 

 

http://www.ijcrt.org/


www.ijcrt.org                                                     © 2024 IJCRT | Volume 12, Issue 9 September 2024 | ISSN: 2320-2882 

IJCRT2409375 International Journal of Creative Research Thoughts (IJCRT) www.ijcrt.org d277 
 

Objectives 

 To increase the quality brands of the product. 

 To find out customer satisfaction level of the digital marketing. 

 To increase the online business consumer in the digital marketing. 

Statement of the problem  

Sometimes, sales dealers cheat the consumers, it will happen. Because, we could not see the dress directly. We 

just see lot of varieties and purchase the product. Sometimes, damage goods sent it to the consumers.  

Need of the study 

We get the dress in front of our door-step. We could not travel long-distance. Reduce expenses of travelling 

charges. We could not get tied in the online shopping. 

Review of literature 

Flores et.al (2021)1ststates that” social media also can do the online business like youtube & whatsapp business. 

We can contact that specific sales person”. 

Santos (2020)2ndexamined that “we conduct the particular person or online shopping application. We can see 

the views of the specific dress rates, colors and sizes etc.” 

Alghizzawi (2019)3rd represent that “ E-Commerce  is the main technology base for online shopping. 

Everything comes under the online stores. Even though, we purchase the vessels, home accessories, sanitary 

items etc. 

Lockett (2018)4th described that “ small scale dealers are starting the online business in the whatsapp business 

account and create one group add their friends and start sharing the dress material, accessories, sarees and baby 

clothes etc. 

1 

 

 

 

                                                           
1st Flores et.al (2021)” E–Commerce amidst Covid–19. International Journal of Conceptions on Management and Social Sciences. 

2nd Santos (2020)” Online  Marketing: Benefits  and Difficulties  to  online  Business Sellers”. 

3rd Alghizzawi (2019)” The role of digital marketing in consum er behavior” 

4th Lockett (2018)” Online  marketing  strategies  for  increasing  sales  revenues  of  small retail businesses” 
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Background study  

This study background study taken by the area of Madhakkottai, Thanjavur. Full and full study about the digital 

marketing belongs to online shopping.  

Definition  

According to the statement of the digital marketing has been defined that” the online shopping is must in the 

busiest world. The working women’s, college students and home-makers may also order the dress online itself. 

At present world, the college students are willing to do online business shopping and purchase the dress materials 

in online stores. They create whatsapp business account sent all kind of things like dress, ornaments, shoes, 

watches and clips etc. 

Obstacles of the study  

 Damage goods come to our hands. 

 We cannot return the product and also lose the amount. 

 It’s highly risk factors 

 Delay to give the product during the delivery time. 

 Here, each product GST amount obtain and also delivery charges. 

 Fake images are creating them. 

 Delivery should be taken minimum two weeks. 

 High cost of delivery charges. 

Benefits of the study 

 Don’t stand and purchase the product for long time. 

 Fewer expenses. 

 We require new update dress clothes and materials. 

 Previous customer gives ratings and view about those specific products. 

 Product rate should cheap and best to buy varies category customer. 

 Home delivery facility. 

 The delivery boys are working all over the day. 
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Types of digital services marketers 

Types of digital services marketers 

 

 

 

 

 

 

 

 

 

 

Procedure of digital marketing  

 First, we go to “Google Play store”. 

 Second,   we enter the Flipkart application. 

 Third, we download this application. 

 Fourth, we enter our mobile number. 

 Fifth, we enter our Facebook ID. 

 Sixth, we continue our online shopping. 

Process of digital marketing 

 We have to decide what kind of business start today. 

 Update on-going business have to do the business in online. 

 She/ he have to register our online business names through the consumer act. 

 Create symbol of the online business. 

 Give advertisement to the social media’s, friends, and neighborhoods and face book friends. 

 Even though we do the online business but we issue some advertisement to the public then only business 

develop. 
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 The consumers decide to choose the product list items its grocery, dresses, kitchen items, mobiles and 

accessories. 

 

 Then the buyers give search for particular items. 

 

 We selected the product to move on “buy now”. 

 

 It will display on product details and rates and also delivery charges mentioned in the payment procedure. 

 

 On which day, the product will hand over the goods its mention in the specific column. 

 

 If the customer needs to buy the product click “buy now “button, they need not to buy the product click 

“cancel” button. 

 

 The consumers need to buy the product move on “buy now” and shown all the details and finally we 

click “continue”. 

 

 Final stage of the payment will be done through the online payment or cash on delivery. 

 

 Payment is over the company will confirmation for the product thoroughly by call or SMS notification 

will send to the specific mobile number. 

 

 Table: Are you having online shop application? 

SI.NO ONLINE SHOPPING NUMBER OF 

RESPONDENT 

1 YES 60 

2 NO 40 

                                                                           Total  100 

Source: primary survey          
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Table: How often use online shopping? 

SI.NO  OFTEN USE ONLINE SHOPPING NUMBER OF 

RESPONDENT 

1. ONE MONTH 60 

2. ONE OR TWO MONTH 20 

3. SIX MONTH 10 

4. NEVER 10 

                                                               Total 100 

         Source: primary survey 

 

Table: What kind of online shopping? 

SI.NO               KIND OF ONLINE SHOPPING NUMBER OF 

RESPONDENT 

1 FLIP KART 35 

2 AMAZON 25 

3 MANTRA 20 

4 TATA CLIQ 20 

 TOTAL 100 

Source: primary survey  
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Table: What do you prefer buying from online shopping? 

S.NO       INTEREST TO PURCHASE THINGS   NUMBER OF THE 

RESPONDENT 

1 Books 10 

2 Electronically appliances 5 

3 Hardware tools 5 

4 Fancy accessories 60 

5 Stationery 20 

                                                                                     Total                       100 

Source: Primary survey 
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Table: which type of payment mode you paid during the online shopping? 

S.NO PAYMENT METHOD NUMBER OF THE 

RESPONDENT 

1 Credit card 10 

2 Debit card 10 

3 UPI 70 

4 Cash on delivery 10 

                                                                                             Total                                          100 

Source: Primary Survey 

 

 

Findings  

 35% most of the persons prefer the Flip kart online shopping. 

 60% are acquiring the online shopping it’s belongs to the digital marketing. 

 60% were often use of online shopping through the E- Business. 

 60% of the respondents are interesting to purchase fancy accessories items. 

 70% of the youngsters and adults are paying the amount in UPI. 

Suggestions 

Now days, 100% percent candidates are shopping with online mode. Digital Marketing is a part of online 

shopping as like a advertising. It is delivered through the digital advertising. The digital marketing could be reach 

through the global audience.  Most of the youngster is requiring the brand royalty.  The consumer are prefer taste 

and preference of goods 
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Conclusions  

Upcoming generations are willing to purchase online shopping. New trend dresses are upload the digital 

marketing. They conduct directly to the wholesalers and retailers. The Instagram and YouTubers are following 

the online store. The consumers can easily comfortable to see the variety of products. It’s save time and travel 

expenses. 

 

Results  

At present 2024, everyone likes to order online store. In this generation desiring to use online shops only. No 

one interest goes to buy the product directly. Update models are obtaining in the online store applications. Online 

marketers like flipkart, amazon and myntra etc. all are equal quality but various price of cost and delivery 

charges. Some delivery partners deliver the product as soon as possible. Don’t delay to give the product to the 

consumers.  All the accessories, home- made items each items handover to our door-step. 

References  

1. Atienza, M. A. & Tabuena, A. C. (2021). The impact of COVID-19 pandemic on managerial accounting  and  

its  adjustments  in  financial  markets.  International  Journal  of Business, Technology and Organizational 

Behavior, 1(4), 287-296.  

2. Bersin, J. (2016). Everything is becoming digital: Talent,  business, and hr predictions for 2017.   

3. Forbes Media LLC.  Bizhanova, K., Mamyrbekov, A., Umarov, I., Orazymbetova, A., & Khairullaeva, A. 

(2019). Impact  of  digital  marketing  development  on  entrepreneurship.  In  E3S  web  of conferences, 135, 

04023.  

4. EDP Sciences. Cammayo,  E.  U.  (2021).  Correlation  Between  Marketing  Strategies  and  Financial 

Performance of Micro Small Medium Enterprises in Isabela, Philippines. Turkish Journal of Computer and 

Mathematics Education, 12(10), 4211-4222. 

5. Catral, M. K. D. (2015). MySPUP: A Marketing and Promotions Mobile Application of St. Paul University 

Philippines. SPUP Graduate School Research Journal, 13(1).  

6. Cant, M.  C., & Wiid,  J. A.  (2016). The use of  traditional  marketing tools by SMEs in  an emerging  

economy:  A  South  African  perspective.  Problems  and  Perspectives  in Management, 14(1), 64-70.  

7. Dewi,  N.  P.  R.  C.  (2020).  Digital  marketing  strategy  on  travel  tourism  businesses  in marketing 4.0  

era. International Research Journal of  Management, IT and Social Sciences, 7(3), 58-64.  

http://www.ijcrt.org/


www.ijcrt.org                                                     © 2024 IJCRT | Volume 12, Issue 9 September 2024 | ISSN: 2320-2882 

IJCRT2409375 International Journal of Creative Research Thoughts (IJCRT) www.ijcrt.org d285 
 

8. DJS  Research  Ltd  (2021).  Qualitative  research  design.  In  Market  Research  Glossary. United Kingdom: 

DJS Research Ltd. Durai, T., & King, R. (2019). Impact of Digital Marketing on the growth of consumerism. 

SSRN Electronic Journal. http://dx.doi.org/10.2139/ssrn.3344421   

9. Finotto,  V.,  &  Mauracher,  C.  (2020).  Digital  marketing  strategies  in  the  Italian  wine sector. International 

Journal of Globalisation and Small Business, 11(4), 373-390.  

10. Flood,  E.  C. (2020,  June 22).  Ecommerce decelerates amid global retail  contraction but remains a bright 

spot. Global Ecommerce 2020.  

11. Flores, M. A. J., Tucay, K. A., & Fernandez, H. M. (2021). E–Commerce amidst Covid–19. International 

Journal of Conceptions on Management and Social Sciences, 7(1), 1-8.  

12. Ghotbifar, F., Marjani, M. R., & Ramazani, A. (2017). Identifying and assessing the factors affecting  skill  

gap  in  digital  marketing  in  communication  industry  companies. Independent Journal of Management & 

Production, 8(1), 001-014.  

13. Herhausen,  D.,  Miočević,  D.,  Morgan,  R.  E.,  &  Kleijnen,  M.  H.  (2020).  The  digital marketing 

capabilities gap. Industrial Marketing Management, 90, 276-290.  

14. Ibrahim, S. S., & Ganeshbabu, P. (2018). A Study on the Impact of Social Media Marketing Trends on Digital 

Marketing. Shanlax International Journal of Management, 6(1), 120-125. 

15. Jazbec, A. (2020, May 12). The effectiveness of digital marketing in the Philippines. Major Online Business 

and Marketing, Lucerne University of Applied Sciences and Arts.  

16. King, R., & Durai, T. (2019). Impact of Digital Marketing on the growth of consumerism. SSRN Electronic 

Journal. http://dx.doi.org/10.2139/ssrn.3344421 

17.  Kotler, P., & Keller, K.J. (2013). Marketing management. Pearson Education Ltd. Kotler, P.,  & Levi, S.J.  

(1969).  Broadening the concept  of  marketing. Pearson Education Ltd.  

18. Lockett,  A.  (2018).  Online  marketing  strategies  for  increasing  sales  revenues  of  small retail businesses. 

Walden Dissertations and Doctoral Studies.  

19. Mandal, P.,  & Joshi, N.  (2017). Understanding  digital marketing strategy.  International Journal of Scientific 

Research and Management, 5(6), 5428-5431. 

20. Noromor,  R.  (2020,  August  08).  The  digital  marketing  landscape  in  the  Philippines. Emerge Digital 

Agency.  

http://www.ijcrt.org/
http://dx.doi.org/10.2139/ssrn.3344421


www.ijcrt.org                                                     © 2024 IJCRT | Volume 12, Issue 9 September 2024 | ISSN: 2320-2882 

IJCRT2409375 International Journal of Creative Research Thoughts (IJCRT) www.ijcrt.org d286 
 

21. Onyango,  K.  (2016).  Influence  of  digital  marketing  strategies  on  performance  of cutflowers  exporting  

firms  in  Kenya  [MBA  Research  Project,  University  of Nairobi]. E-Repository.  

22. Osorio,  B.  R.  (2017,  July  30).  Digital  marketing  in  the  Philippines  poised  for  further growth. Adobo 

Magazine Online.  

23. Baltes,  L.  (2016).  Inbound  Marketing-the  most  important  digital  marketing  strategy. Bulletin of the 

Transilvania University of Brasov. Economic Sciences. Series V, 9(2), 61.  

24. Ragab,  S.  E.  (2016).  Information  technology  adoption  by  small  businesses  owners. Doctoral dissertation, 

Walden University.  

25. Santos,  K.  E.  S. (2020).  Online  Marketing: Benefits  and Difficulties  to  online  Business Sellers. 

International Journal of Advanced Engineering Research and Science, 7(3), 159-163.  

26. Saura,  J.  R.,  Palos-Sanchez,  P. R.,  & Correia,  M.  B.  (2019).  Digital marketing  strategies based  on  the  

e-business  model:  Literature  review  and  future  directions. Organizational Transformation and Managing 

Innovation in the Fourth Industrial Revolution, 86-103.  

27. Sedlacek, J. (2006). E-commerce, internet and Mobile marketing. Praha: BEN.  

28.Tabuena, A. C. (2021). Demonstrative process on the use of research abstracts in writing the  literature  review  

for  senior  high  school  students.  International  Journal  of Multidisciplinary Research and Explorer, 1(3), 1-6.  

Tabuena, A. C. & Hilario, Y. M. C. (2021). Research data analysis methods in addressing the  k-12 learning  

competency  on  data  analysis procedures among  senior  high school  research  courses.  International  Journal  

of  Recent  Research  and  Applied Studies, 8(3), 1-7. 

 

 

http://www.ijcrt.org/

